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2700 Grand Avenue, Ste. 103
Des Moines, IA 50309
September 27, 2023

Matthew Hansen
Dianna Gilliland

State Purchasing Bureau
1526 K Street

Lincoln, NE 68508

Dear Matthew and Dianna:

| speak on behalf of the entire Learfield Interaction team in saying how
excited we are to respond to an RFP to partner with the Secretary of State’s
office in reaching and educating Nebraskans about the new requirements
for voter identification to participate in the 2024 primary and general
elections.

Learfield Interaction is unique in that it has the resources of a multibillion-
dollar media organization, with the specific and sincere focus of helping
state governments and associations reach and educate citizens on a
statewide level. It is the very reason we exist, and it gives us tremendous
confidence that we could forge a strong and successful partnership.

Included in this RFP response, you will find responses that meet and
exceed your requirements. We hope that, through these pages, you’ll also
feel our genuine passion for helping you in ensuring one of the most
important citizen duties an American can do is carried out by every
registered Nebraska voter possible.

Should you need any other information to move this process forward and
further validate your decision, please let us know. We’re always happy to
have a conversation with you!

We are grateful for this opportunity and sincerely appreciate your time and
efforts.

Warmest Regards,

Jean Neuberger

Strategic Marketing Executive - Nebraska

LEARFIELD 3



NICE TO MEET YOU!
WIEHRIERIRE/ARIBIE|RD)

You may not have heard of us, but you’ve likely heard us.

We started in 1972 as a farm radio network led by two men:

Clyde Lear and Derry Brownfield. Today, Learfield is the nation's leading
provider of state news, college sports and agricultural information. Our daily
radio programming can be heard on over 5,000 radio stations across the
country, connecting local communities to the content they need to stay
informed and be successful.




TODAY,
WE’RE MUCH
MORE THAN
JUST

RADIO

The work Learfield does affects
millions of Americans on an everyday
basis. Our teams help clients daily
with amplifying brands and
developing compelling digital
marketing solutions that capture the
hearts and minds of people
nationally.

Ever scan a ticket to a football game
or concert from your phone? Our
Paciolan team has likely played a
role in that.

Do you celebrate College Colors Day
on the Friday before Labor Day? Our
CLC team created the holiday that’s
celebrated in companies and schools
around the country.

We’ve made a positive impact across

the United States for over 50 years.
And we’re just getting started.

LEARFIELD
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< SIDEARM

WE HELP
NEBRASKANS
LIVE THE

GOOD LIFE

POWERED BY LEARFIELD

" "AG NEWS FOR AMERICA

When a farmer in McCook wakes up

each morning, he’s able to turn to
Nebraska’s largest radio network,
Brownfield, to hear the latest weather

report and commodity prices

From parents eager to take their kids
to a UNO hockey game, to the

diehard Creighton hoops fan
checking the Bluejay athletics site, to

eager teenagers gazing at the ribbon

boards in Pinnacle Bank Arena
before a concert, Learfield’s impact in

Nebraska runs deep
With offices in Lincoln and Omaha
we’re proud to be part of the daily

fabric in Nebraska. By reaching,
educating and advocating for
Nebraskans, we work to ensure the

good life remains a staple of the

State.
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NTERACTI

Learfield Interaction is a division of Learfield whose purpose is to help state
governments across the Midwest reach and educate the citizens they
represent. Through an omnichannel approach, Learfield Interaction ensures
that even the hardest-to-reach populations in the state can receive vital
information provided by state governments to better serve their constituents.

What separates Learfield Interaction from other agencies?

= Unlike all other agencies, Learfield Interaction was specifically created
with state governments in mind. Our resources are expansive, but our focus
Is centered completely on state governments and associations.

= Learfield Interaction helps maximize budgets because most services are
performed in-house, or within our company-owned business units/divisions.
This allows us to be more efficient, operating as a one-stop shop.

= Unlike traditional agencies, by executing services in-house, there are fewer
fees and mark-ups. For example, we do not charge for writing an audio
script, whereas other agencies do.

= We allow our clients to own any creative, ideas, produced media and other
assets that we create for them.

» Learfield Interaction can expedite processes because we do less
outsourcing.

LEARFIELD 7



WE'RE ESPECIALLY PROUD
OF OUR PARTNERSHIP WITH

NIEBIRVASSIIVARDILIEIS

Nebraska DHHS has a stellar reputation for helping Nebraskans statewide live
better lives. The work done by DHHS significantly makes a positive impact daily
on the citizens of Nebraska. It's work worth doing, and it is worthy of immense
appreciation.

NALOXONE CAN REVERSE]

0PIOID

OVERADOSE

Help Save A Life

o o vy h anan .y

o
IS HOPE.

LEARN MORE

DRUGC

Learfield Interaction has been privileged to partner with Nebraska DHHS on
various campaigns that reach, educate and greatly benefit the lives of
Nebraskans. From suicide prevention and naloxone awareness, to education
on the dangers of radon and the benefits of hiring Nebraskans with
developmental disabilities, to programs such as LIHWAP and the improved
iServe Nebraska, we’ve proven to be a trusted resource for DHHS in their
mission to help Nebraskans live better lives.

LEARFIELD
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RFP 6820 21
CORPORATIE OVERWVIEW

A. BIDDER IDENTIFICATION AND INFORMATION

Learfield Communications (A-L TIER Il, LLC) is a Missouri corporation
that is incorporated to do business in all 50 states. Learfield Communications
was founded in 1972.

B. FINANCIAL STATEMENTS

Learfield has been in existence since 1972 and employs over 2,000
people across the United States. Learfield is a privately held company. The
stability of the company is 50 years strong. Learfield’s brands include news,
agriculture and sports and can be found at https://www.learfield.com/brands/.

Learfield Interaction, along with our agricultural division, Brownfield, provides
valuable news information and feature programming to listeners in all corners
of your target geography. Whether your goal is product or event promaotion,
travel and leisure advertising, or recruitment, advocacy and awareness, our
marketing and interaction capabilities can achieve results. Non-profit and
advocacy organizations look to our team for innovative and effective
marketing strategies for outreach, education, and prevention campaigns. For
more information, please visit our website:
https://learfieldinteraction.com/whatwedo/

Banking Reference Auditor Reference

Commerce Bank KPMG LLP

Ada Buckman Cone Stephanie Dieterich Coker
VP Treasury Management Team Leader Suite 1400
901 E Broadway / PO BOX 1677 2323 Ross Avenue
Columbia, MO 65205 Dallas, TX 75201-2721
Phone: 573-886-5234
Email: Ada.Cone@Commercebank.com

LEARFIELD
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C. CHANGE OF OWNERSHIP

There is no change of ownership expected within the next 12 months.

D. OFFICE LOCATION
Learfield Communications
505 Hobbs Road
Jefferson City, MO 65109

E. RELATIONSHIPS WITH THE STATE OF NEBRASKA
See the next page for a list of Learfield’s business partnerships with the
State of Nebraska over the past five years.

LEARFIELD
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Section E: RELATIONSHIPS WITH THE STATE OF NEBRASKA

ADVERTISER - FY19 ORDER NUMBER TOTAL

NE Children & Families Foundation - $23,915
NE Department of Health & Human Services 873479 OP $11,000
NE Lottery 3289 $10,030

ADVERTISER - FY20 ORDER NUMBER TOTAL

NE Children & Families Foundation

- $17,508

NE Department of Health & Human Services 960532 OP $11,000

ADVERTISER - FY21 ORDER NUMBER TOTAL

NE Children & Families Foundation - $25,772
NE Department of Health & Human Services 1047071 OP $36,880
NE Economic Development 13810209232-138326 $26,724

ADVERTISER - FY22 ORDER NUMBER TOTAL

NE Children & Families Foundation - $25,152
NE Department of Health & Human Services 1120636 OP $19,280
NE Department of Insurance - $13,360

ADVERTISER - FY23 ORDER NUMBER TOTAL

NE Children & Families Foundation - $26,195

: 1172176 ZO
NE Department of Health & Human Services 1199328 70 $103,120
NE Department of Insurance - $19,371

LEARFIELD
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F. BIDDER’S EMPLOYEE RELATIONS TO THE STATE OF NEBRASKA
There are no current Learfield employees that have been employed by

the State of Nebraska.

G. CONTRACT PERFORMANCE

Learfield has not had a contract terminated for default.

LEARFIELD



H. SUMMARY OF BIDDER’S
CORPORATIE EXPERIENCE

The Missouri Department of Mental Health asked Learfield Interaction to
create a campaign to reach and educate Missourians on the various career
opportunities within the Department of Mental Health.

MDMH wanted to highlight the increased pay and benefits, promote specific
positions with job postings, and a call to action to visit their website to apply
for positions within the department.

Campaign Schedule: May — October 2022
Campaign Investment: $800,000
Subcontractors: None

Sarah Murphy

MO Dept of Mental Health

Phone: (573) 751-8570 |

Sara.Murphy@dmh.mo.gov
— Missouri Department of —— 1706 E. EIm Street

MENTAL HEALTH Jefferson City, MO 65102

LEARFIELD
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STRATEGY

Learfield Interaction activated an
aggressive omnichannel campaign,
combining a mix of traditional
media options, such as audio,
billboards and signs on transit
buses in St. Louis and Kansas City,
with a digital approach, using
Google, Snapchat, TikTok, and

Meta platforms, including Facebook HEI.PING

Events to hire prospective

employees. MISSOURIANS
The results were a campaign that I_IVE TH EI R

produced 112,150,048 impressions

overall and 384,979 clicks from just BEST I_IVES

the digital channels. This major
increase in traffic led to a renewal

of this campaign, which is currently APPI-Y Now

running from March-September of

Missouri Department of

this year. 2\ MENTAL HEALTH

LEARFIELD



H. SUMMARY OF BIDDER’S
CORPORATIE EXPERIENCE

The Missouri Veterans Commission asked Learfield Interaction to develop a
campaign that reached and educated Missourians, while increasing their call
volumes, driving traffic to their landing page and increasing tours, applications
and admissions into Missouri Veterans Homes.

Campaign Schedule: July 2023 — February 2024
Campaign Investment: $190,000
Subcontractors: None

Aimee Packard

Missouri Veterans Commission
Public Relations Director

573-522-4228
205 Jefferson St., 12th Floor
MISSOURI VETERANS

COMMISSION Jefferson City, MO 65101

LEARFIELD
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To reach, educate and raise
awareness, Learfield Interaction used
an omnichannel approach that
featured audio spots on our statewide
network (Missourinet), plus broadcast
TV.

We used Google Display, Meta and
YouTube (featured on the phone
screen to your right) to highlight the
positive reviews from our veterans, as
well as the nurses who work in
Missouri’s Veterans Homes.

We also created a sponsorship for the
Missouri Veterans Commission
through the “Missouri Military Minute”
that’s featured on Missourinet’s daily
news program “Show Me Today”.

Click the play button on the phone to
watch a Learfield Interaction produced
video from this campaign!

LEARFIELD



H. SUMMARY OF BIDDER’S
CORPORATIE EXPERIENCE

The Missouri Department of Mental Health asked Learfield Interaction to
develop a marketing strategy for Phases 1 and 2 of a campaign to reach and
educate Missourians about the new phone number for mental health
assistance, 988.

As suicide rates have sharply risen since the COVID-19 pandemic, with
numbers especially affecting teenagers (specifically teenage girls), senior
citizens, rural Americans, Native Americans and single males, the
demographics of this campaign were both diverse and expansive.

Campaign Schedule: December 2022 — May 2023
Campaign Investment: $1,500,000
Subcontractors: None

Stacey Williams
Suicide Prevention Coordinator

— Missouri Department of —— 1706 E. EIm Street

MENTAL HEALTH Jefferson City, MO 65102

LEARFIELD
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Reaching, educating and creating

awareness of a new, simpler way to find ,

mental health assistance requires leaving no u
stone unturned, especially with diverse
demographics. Following For You

Learfield Interaction created an aggressive,
expansive campaign to ensure as many
Missourians were aware of the new phone
number as possible. From a traditional |
media standpoint, we used our proprietary \
statewide radio network (Missourinet), and
combined it with broadcast TV, billboards,
transit buses and ads in Rural Missouri
magazine. We combined that with an
aggressive digital approach using Meta,
Google, YouTube, Snapchat, and TikTok,

and added a programmatic media strategy

with Spotify, Pandora and streaming TV.

We also capitalized on our assets in sports,
posting video spots at JQH Arena (Missouri SUICIDE & CRISIS
State), Mizzou Arena (Missouri) and even LIFELINE
the steps at Chaifetz Arena (St. Louis MISSOURI
University) during events. With our
proprietary Fanbase, Learfield was able to
gain insights from college sports fans across
Missouri, allowing us to further tailor the
messaging to ensure the awareness and
education was thorough for Missourians.

The campaign generated over 250 million
iImpressions combined by Missourians.
During the campaign, calls to 988 in
Missouri went up by over 20%, and answer
rates went up to 94%. As more calls mean
more lives have been saved, this was a
campaign whose partnership we’re very
proud to have earned.

LEARFIELD



I. SUMMARY OF BIDDER’'S PROPOSED

PERSONNEL/MANAGEMENT
APPROACIH

The Learfield Interaction team brings forth 133 years of combined experience, coupled with immense
resources, to help state governments reach and educate the citizens they serve, all while continuing
the company’s mission of building the team, growing the company and having fun while loving and

serving others.

Your campaign team will consist of these dedicated professionals:

John Baker
Executive Vice President
and General Manager

John joined Learfield in 2007 and leads our
Government Communications, Brownfield
News, and Learfield Interaction divisions. John
is instrumental in helping our state government
clients achieve their goals and reach their
agency mission. John’s clients have included
the states of Missouri, lowa, Wisconsin, Texas,
and Minnesota. John has over 25 years of
marketing experience.

¢ B.S. — Missouri State University
¢ MBA — William Woods University
¢ 16 years with LEARFIELD

LEARFIELD

Jean Neuberger
Strategic Marketing Executive
Nebraska

Jean is the first point of contact for managers,
division directors and communications
personnel looking to plan and strategize
marketing outreach or educational efforts. He
provides consultation to identify measurable
goals, build audience segments and define
geographical targets. Jean has over 10 years of
experience in marketing, sales and customer
service, and was a writer for a New York
MarCom winning project for CSTV Network’s
online site.

¢ B.A. - University of Arkansas
¢ 4 years with LEARFIELD




I. SUMMARY OF BIDDER’'S PROPOSED

PERSONNEL/MANAGEMENT
APPROACH (cont’a)

Myra Verslues

Director of Client Support

Myra manages the fulfillment team to ensure completion of projects, verifies contractual
agreements, and manages radio availabilities.

¢ B.S. — University of Central Missouri

¢ 26 years with LEARFIELD

Sarah Hartness

Digital Strategy Coordinator

Sarah manages the digital activation of multi-faceted campaigns. She provides analytic reporting
and campaign pivoting for optimization based on client goals and objectives.

¢ B.S.— Missouri State University

¢ 1 year with LEARFIELD

Parker Schulte

Digital Ag Advertising Coordinator, Videographer

Parker creates content for digital channels and is responsible for the placement, optimization, and
reporting of digital ads. Parker also supervises our video production and editing.

¢ B.A.— Missouri State University

¢ 7 years with LEARFIELD

Liz Landwehr

Project Coordinator

Liz facilitates campaign fulfillment planning, ensures proper organization and punctuality of all
campaigns and handles the tracking of contracts.

¢ B.S.-— Missouri State University

¢ 5 years with LEARFIELD

Jennifer Shinkle

Research Analyst and Media Buyer

Jennifer pulls third party research, pricing, estimated analytics and media usage reports. She
negotiates rates and added value or partnership messaging that will help amplify campaign results.
¢ B.A. — University of Missouri

¢ 17 years with LEARFIELD

LEARFIELD



I. SUMMARY OF BIDDER’'S PROPOSED

PERSONNEL/MANAGEMENT
APPROACH (cont’a)

Laura Isenberg

Visual Graphics Manager

Laura works with our DSM and ideation teams to develop visual graphics strategies for campaigns.
¢ AA.S - East Central College

¢ 10 years with LEARFIELD

Bill Wise

Director of Creative Production

Bill provides copywriting, voice overs, casting, and production of audio spots for campaigns.
¢ Broadcast Center — St. Louis, MO

¢ Tech Education, Production, Advertising Sales and On Air Work

¢ 9years with LEARFIELD

Shelly Hemmel

Contract Manager

Shelly provides detailed order entry, contracting and fulfillment including specialized billing, invoice
affidavits, log distribution results and tracks weekly sales and incentive updates.

¢ 23 years with LEARFIELD

Callie Bexten

Proposal Coordinator

Callie creates client specific campaign proposals and sales materials. She prepares contracts and
client summaries throughout the campaign and upon campaign completion.

¢ B.S.B.A — University of Central Missouri

¢ 2 years with LEARFIELD

Doug Boyer

Director of Finance

Doug manages the financial aspect of Learfield Interaction in terms of budgets, P&L and sales
reports.

¢ B.S. — Central Methodist University

¢ MBA — USML

¢ 3 years with LEARFIELD

Brianne Hagenhoff

Finance Coordinator

Brianne provides contract fulfillment with specialized billing, invoice affidavits and log distribution
results.

¢ 2 years with LEARFIELD

LEARFIELD



J. SUBCONTRACTORS

Learfield, being a full-service agency, does not intend to hire any
subcontractors for this proposal.

LEARFIELD
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Attachment A - Technical Approach
Reguest for Proposal Number 6820 21

Bidder Mame: Learfield Interaction

For the following t=chnical requirements, provide a respanse explaining how =ach requirement will be met and|
expensnce in such aress. This completed form must b2 submitied with the proposal response. Attach additionsl pages
as necsssary when responding to each item or provide responses to each requiremsant in 8 separate attachmsent.

1. UNDERSTAMDING OF THE PROJECT REGUIREMENT 5

Frovide your understanding of the project description and scops of work

Bidder Response: Learfizld understands the significance and scope of this project. As you have noticed in
the previous pages, we hawve had experience in developing campaigns, amphfying brands, and creating
compelling ways o reach and educate sudiences. There is nothing more imporant 1o the Amencan way of
ife than the privilege we have as citizens to elect our government officials, and we understand thiz
CAmpaign's unigue importancs in ensuring that all registered voters in Mebraska know what they n=ed 1o
do to carry out the most important of citizen duties. With years of experience in helping various stats
governments reach and educate statswide sudiences, we feel very confident in cur sbility to parner with
the Secretary of State’s office and deliver a campaign that gets Mebraskans qualified and prepared to vote
n both the primary and general elections.

2. PROPOSED DEVELOPMENT APPROACH

Describe your proposed development approsch including recommendsd guantities for medis production
and recommended budget far media buys. Provide a detailed breskdown for media production and media
burys by media type, including recommended quantities. If there are any overhead charges or mark-ups
associgted with media buys, please detail those costs below

Bidder Response: For our full answer on our Proposed Development Appraach, please fum to page 34

LEARFIELD



3. MEDIA PLANNING

Bidder must have sxperience finding, interpreting, and applying research to lzverage the indindual
strengths of different mediums and channels to best reach consumers. In addition, bidder must havs
sxperience working with stakeholders and assist in integrating changes to improve concepts before
Izunching into markeiplace. Bidder must be skilled with a variety of medis production techniques and
implementation strategies. Daseribe experiznca.

Bidder Response: Learfield has a long history of helping state spencies reach the audisncas they nesd.
Flanning and strat=gy sessions, project timelines, as well as sureeys, interviews snd sppropriste tactics will
b= conducted by the Learfield tearn fo ensure that the objectives are met for each respective campsign. In
sddition, our research anahyst and strategic marketing manaper can provide the latest research to ensure
that our marketing strategy aligns with industry. target audiencs insights and trends.

Learfield has dedicsted and experienced in-house teams to guide the strategy. planning and fulfillment of
campaign objectives. Our creative tearm warks diligently with project managers for pre-campaign
dewsloprment, including messaging and creative content development; our project coordinators and
fulfillrnent staff teamwork to ensure that campaign elemenis exceed chent expectatons prior to campaign
sctivation. Dur research analyst and director of strategic marksting furn to industng-leading resources and
taals to deliver insights critical for campaign developrment. Additionally, Learfield has the capability 1o
organize intervisws, distribute surveys, facilifate focus group discussions, and implement various additional
means to conduct formative research. (Ower 20 years' experience)

HIVE is project management software that we utilize. Seamless project progress is autormated, and
wiarkflow is easily tracked by the marksting team implementing the 535 campaigns. With ease, client
feedback is tracksd, and revisions mads prior to final approvals.

W-Creative is Learfield's medis workflow software. We can help write and produce your audio messaging
snd track the approval process easily with V-Creative. V-Creative will hause historic audio and frack the

flight schedule for your campaign.

i
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4. DESIGN OF PUBLIC AWARENESS CAMPAIGN

Bidder must have sxpsrience with designing and developing crestive products for 3 multi-month campaign
that uses consistent branding in innovative, unigue, and compelling methods scross a wide variety of
mediums to resch as many people most effectively in the target audisnce as possible. Biddsr must be
skilled in breaking down complex topics or staiutory reguirements into easy-to-understand maiterials for
cansumption by the public. Sidder must b2 able to provide media in both English and Spanish and miget
sccessibility requirements. Describe experience.

Bidder Response: Learfisld Inferaction is uniqus in that is specifically in business to cater to state
governments in reaching and educating statewide audiznces. Being able to break down complex
gowsrnment programs and cbjectives and tuming i inte compelling messaging that easily can reach and
sducate every citizen, evergwhere in the state is what we have done for over five decades and continue to
do today. Our project management t2ams work to create campaigns that not only are compelling in nature,
buwt hit the right demopgraphics, in the right geopraphy. at the night time. Whether this means creating
messaging in multiple languages or adjusting audio spots to accommaodate to ime zones (35 Nebrasks liss
in two), or in tme changes such as Daylight Saving=/Standard Time, cur mission is to create the best
return on investment possible for the state gowernment and taxpayer alike. While metrics such 55
impressions and clicks are important, Learfield s always cognizant of the fact that the key cbjective is to
deliver messaging in such a compelling way that it leads fo the actions that basi benefits our chants. Cur
geal is simple: we want to ensure that Mebraskans statzwide that are registered 1o vote meet the new
gualificstions so that every vote, and svery vobter, counts during both the 2024 prirmary and general
elections.

o
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o
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4. BRANDMNG CREATION AND REGISTRATION

Bidder must have experience developing cohesive branding, including finalization of the visual look and
fael of all media and education materals to be used to obfain maximum impact Additionally, bidder must
hawe knowledge of creating branding tool kits to be wused by third parties. Bidder must have experience
protecting and copyrighting branding, such as werifying availakility and registering branding with the United
States Patent and Trademark Office ("USPTC) and the Mebraska Secretary of Stale as nesded. Describe
SHDETiENCE.

Bidder Response: Learfield's sward-winning creative feam has extensive expensncs in develoging full
branding campaigns. Qur creative t2am will collaborate with program managers to understand and develop
3 goal-oriented message. Graphic design, video production, awdio production, copywriting, and other
creative fulfillment needs are mansged by cur in-house crestive team. Wse allow all the creative that we do
to be owned by the chent, s0 our creative assets in the campaign will b= collected as a toolkit that is
awailable for the Secretary of State’s office to usse at any time.

Learfizld has extensive expenzncs with branding, not onby with state govermnments but also with the
USPTO, as the company manages the Collegiate Licensing Cormpany (CLC) and has many interactions
with the USPTO in terms of branding, copyrighiing. and all other forms of intelleciual property. Cur team of
sxparts can ensure that 3ll branding issuss for the Secretary of State’s office sre met and cowversd,
providing you with the peace of mind that you need before launching this campaign.

6. ACCOUNT SERVICES & MANAGEMENT

Bidder must have experience with using collaboration, cocrdination, and communication to build 3
successiul working relationship. Bidder must have experience not only providing materials, but actvely
=ngaging with customers and stakeholders to accomplish the mission. Additonally, biddsr must be abls to
Fdjust and tzilor initial plans bassd on feedback from customers, stakeholders, and research. Describe

EXDETIENCE.

Bidder Rlesponse: Learfield Interaction is concerned not anly with the campaign’s retum on investment, but
slso the campaign's return on relstionship, which is why we have been able to succeed and grow for over
50 years. The only way a campaign is successiul is if we work as a pannsrship, consistenthy
cammunicating and exchanging ideas and thoughis so that the result is something both you and we ars
excited to release to the pubbc. We belizve strongly that when you are the client, and you are the one
making the inwsstment in us, we owe it {0 you 1o be genuinsly open and cunous and share our passion with
you in reaching and educsting Mebraskans on a statewide level.

Furthermars, we believe that the more information we can atiain, the beiter the campaign can be.
Sometimes, data does force us {o 522 things from a different angls and adjust, which requirss us o be
sxiremely flexible, while also proaciive and guick in making necessary adjustiments to mazimize the reach
of this campaign. Learfield utilizes live dashboards for this wery reason; it allows everyons invalved o see
the statistics and potential trends and adjust when needed, allowing us to fir problems before they become
senous isswes and ensuring that the taxpsyers of Mebraska are having their monsy spent in the best way
possible, delivering the strongest return on all fronts.

]
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7. MEDIA PRODUCTION EXPERIEMCE AMD BUY S
a. Print Madia

Bidder must be skilled at content generation, writing, and being akle fo disseminate complex statutory
requirements to the public. In addition, biddsr must have experience in graphic design and print madia
lsyouwt, such as for brochures, training manuals, newspapers, fact shests, postcards, direct mailers, eic.
Describe experience.

Bidder Response: Learfield has decsdes of experience in content generation, specfically in writing, as we
often write and produce sudio scripis for our clients, simplifying their calls to aciion in 30 to 60 sscond
spots. We have extensive expenence as well in graphic design, having created digitsl media ads for
various state government departments in Missoun, lowa, Minnesofa, Wisconsin, and Mebraska, whers
weye done digital creative for the Mebraska Degartment of Health and Human Sanvies (DHHS) as well as
the Cepartment of Insurance. Cur graphic design team has crested brochures for hiring events, fact
shests, dirzct mailers, posteards, and even coloring books to help reach and educate cifizens. YWe have
developed parnerships with several newspaper conglomerates o create compelling print advertising that
caught the eyes of readers across the Kidwest Our mission is to reach and educate citizens on behalf of
the govemments that serve them, and we have done that through a wide assortment of media channels.

b. Video and Audio Media

Bidder must have sxperience with storytelling and training through audio and video tools. Bidder must
understand traditional broadcast delvery channels, like telsvision and radio, and media distribution and
medizs buys. Additonally, bidder must have knowledge of internst platforms in releasing audio and video
content. Describe experience.

Bidder Response: Learfizld owns several traditional media outlets and works together with ather media,
traditional and new, to meet marketing and communications objectives set forth in proposed campaigns.
Additionally, Learfisld's longstanding reputation &= a leader in media and communications has solidified
partnerships with other media groups that can be leveraged throughout all phases of creative development
and media placement. Cur vast history of placing media ranges from single stations o multfaceted madia
campaigns. W provide the latest ressarch to ensure a stratepgic focus an client’s abjectives. This allows us
to place statewide or focus on rural or hard to reach areas, concentrate on ceriain ethnic groups, etc. The
team boasts experience on both the agency and media sides of the business. COn-staff media buyers work
with ratings anshysis to identify madia tactics, negotists rates, and partnerships to amphfy and sustsin the
message following paid media.

As the owmer of the largest statewide network in Mebraska, Learfield can provide reach 1o rural paris of
Nebraska in ways that few others can at a8 superior price since there are no mark-ups. Learfield belbzyes
strongly in an omnichannel approach, especislly with 3 combination of fraditional and digital media, and
utiizes platforms that can relesse both video and audio content.
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c. Outdoor or Out of Home [(Q0OH)

Bidder must have sxperience developing large compeling designs that may b= used on bilboards, busses,
trucks, booths, stc. Describe sxperience.

Bidder Response: Learfizld has extensive experience in designing creative that has been used in largs,
20H settings. For the Missouri Departmant of Mental Health, we created messaging that was used on
transii busses, billboards, hiring events and even on basketball arena stairs. As the lzading progrietor of
callegiate spors properties, the company has vast resources when it comes to O0H messaging, including
ribbon boards and large signs in srenas and stadiums soross the country. YWere sble to provids the
creative for such large canvases, and the creative that we would do would be owned by the Secrefary of
Efate’s office, =0 you could continue to use i for future campaigns.

d. Digital Media

Bidder must have knowledge of marketing through social media tools, like Facebook, Twitter, Instagram,
YouTube, Threads, etc. Bidder must also have knowledge of native advertising or awer the top (OTT)
sdwertising used to target specific demagraphics. Website design and rmanagemsant are also important
technical skills. Descabs sxparisnce.

Bidder Response: Learfisld has decades of experience strategizing and executing comprehensive
multimedia plans that leverags the =trength of digital media platforms along with traditicnal media
platforms. From our beginnings, we have prided ourselves on being at the forefront of technology.

From inception, each campaign contsining digifal marketing is evaluated and formulated based upon target
sudience demographics. key performance indicatars, and svailable research; additionally, the dedicated
team &t Learfizld relies on their in-house research analyst and digital tz=am to provide insight into the latest
digital data and anline frends to help guide the selection of campaign tactics.

Digital marksting is a key tactic to promote producis or services through digital channels, using the internet
and mokile technology. Push and pull marketing techniques are applisd, targeting consumers both directy
and indirecthy. We incorporste digital marketing 1o leverage a cost-effective formn of adwvertising that allows
sudience targeting tactics such as:

- Dermographics such as location, age. gender, ethnic background, and language

- Intzrest and behsvior categories, e, farming, t=aching. parenting. sports, education. ste.

- Affinity categories, such as those things they are interested in, iLe., family and community, sports,
outdoors, activism, ste.

- ¥WWebsites frequently wisited by identified key audience segrents

Learfield simplifies digital marketing by breaking it down into eight categories including: Search Engine
Zptimization. FPay-per-Click. Socisl Medis Marketing, Content Marketing. Email Marketing. Maobils
Warketing, Marketing Analylics and Affiliate Marksting.

This team will 3lsz adhere to digital marketing guidelines which state ads must not constitute, facibitate, or
promote illegal products, services, or activites. In addition, in accordance with Mebraska state law, TikTok
will not be recommended nor used by Learfield as a platform for state government messaging. Ads
targeted to minors must not promote products, services, or content that are mapprogrsts, illegsl, or unssfe,
or that sxploit. mislead, or exert undus pressurs on the spe proups targeted. (Owver 10 years” expernisncs)

6 of
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e, Media Placement

Bidder must hawve sxperience working with vanous media entities to secure advertising/marketing spacs,
inciuding but not limited to, print. digital, broadeast, eic. Describe experience.

Bidder Response: Learfisld has a distinct advantags in that we own cur own traditional media network,
which allows us to control advertising space fram an audio standpoint. Qur digital strategy t=am has spent
years building relationships with vanous digital media channels, alloving us to easily place digital medis
with traditional media to create a strong omnichannel campaign platform. On-staff media buyers work with
ratings analysis to identify media tactics, negotiste rates, and parinerships to amplify and sustsin the
messapge following paid media. Learfizld is skilled at placing traditional media platforms incleding radio,
television. ©0OH billboard. newspaper, event sponsarships, 55 well 35 ads and content partnerships in the
digital world to reach audiences on PG, makile and connected devices. (Ower 20 years’ expersnce)

f. Lanpguage and Accessibility

Bidder must hawve experience with media production in both English and Spanish, and meeting accessibility
reguirements, Describs expensnce.

Bidder Rlesponse: Learfisld Interaction understands the importance of delivering effective messaging in
toth English and Spanish and has had several years of experience in delivering audio, digital and video
messaging in both languages. Recently, in Mebraska, Learfield provided Spanish digital 2ds for Phases
One and Two of the B33 Suicide Prevention Campaign, as well 2= audio Spanish spots for the Department
of Insurance and DHHS's Low Income Housing Water Assistance Program (LIHWAF) campaign.

Spanish digital ad= are geotargeted and placed specifically in zip codes with high Spanish-speaking
copulations, both in rural aress such as Lexington, and in urban areas such as paris of south Omaha. In
sddition, Learfizld used enhanced Spanish-spesking stations statewide to ensure that therz is 3 complete,
omnichannel campaign that targets Spanish speakers in the =tate to complemsant cur omnichannel
sppreach with English speaking Mebraskans. The result for the Secretary of State's office is a layersd
campaign in which Mebraskans are being reach and educated in their primary languags.
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8. REPORTING

To ensure the tazpayer dollars are invested in advertising and marketing in an efficient, effective, and
economic manner, bidder must have the capabiity to repart on all metrics and anahdics. Describe
SXDETIENCE.

Bidder Responze: Learfield understands the need for up-to-date metrics and analytics, especially as 3
proactve approach fo these stalistics maximizes the investment made by the Mebraszka taopayer. We use
Iwe dashboards to track all our digital channsls. Detailed anahtics are reported by our team including
reach, frequency, impressions, video visws and engagement rates. Upon campaign launch, proof of
performance and digitsl analytics are provided in the form of ad links and an interactive campaign
dashboard. Dashboard data for digital media compaonents are updated roughly every 24 hours to allow
clignts 1o maintain 3 pulse on campaign performance. Quarterly surnmaries include sediences targsted
through demograghic, interest and behavior categories, impressions served. and audience reach (when
awailsble). Designed for grant reporting. these summaries provide in-depth data and insights that are
critical to ensuring reporting reguirements are met. |f key performance indicators (KPIs) are determined
prior ta the launch of the campaign, we will also provide data on those designated metrics. Through our
state radio networks, we provide Nislson audience results, letting the client know how many times their
messape aired, the number of people who heard i, and the freguency at which it was heard.

3. WORK PLAN AND COMFPLETION DATES

Provide a3 description of bidder's ability to provide deliverables by the completion dates in the Reguest for
Proposal or provide an alternative schedule for deliverables, work plan items, and completion dates.

Bidder Response: Learfield will have the abiity to provide all deliverablzs requested by the Secretary of
Sfate's office within the desired completion dates set in the Reguest for Proposal by the Secretary of
Sfate's office, from the initial mestings held shorthy after 3 contract is officially swarded up and until the
Fost-Carpaign Analysis mesting, held on the first week of December 2024,
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10. DRAFTING PROCESS, REWRITES AND EDIT 3

Describe your creative development process, process for obtaining approvals, appropriats timeline for
spprovals, and rewrites and edits, and how thess fit into completion dates.

Bidder Response: Creative Services have always been 3 priority 35 we work to develop top guality content
for our affiliates and chznts in the form of News, Sports, and Agricutbural programming. Learfield's award-
winming crestive team will also develop full branding campaigns. Our creative team will collaborate with
program managers to understand and develop 3 gosl-oriented message. Graphic design, video production,
sudio prodwction, copywriting, and ather creative fulfillment ne=ds are managed by our in-houss creative
team. The creative assets will be collected a5 & toolkit that is available for the Secretary of State’s office to
use af any time.

We belzve, as this is 3 new campsign. that constant cormmunication s best to meet the timslines that are
desired by the Secretany of Staie's office. Therefore, Learfizld will schedule as many mestings as needed
{incleding scheduled weekhy mestings) so that imelines can guickly be approved and or changsd a5
needed.

¥OU ars the chent, and therefore, Lesfield strongly believes that the only ethical process is that wes will
newer release any audio, videa, or digital creative for this campaign to the public without the full consent of
the Secreiary of State’s office. H must be right with you before the public can become aware, and that is the
process we always take. If that changes the timsline, we will adjust and adapt to still provide the reach and
impressions needed o deliver the most impertant metric: the full qgualfication of registered woters in
Mebraska by educsting them on the new Woter 1D policies and procedures.

As stated in the Corporate Owerview, Learfield operates as a one-stop shop, but also with the knowledge
that an invesiment from a3 state government is taxpayer money. Therefore, our philosophy is that we
want as much of that investment to go towards the placement of the campaign and not into
production costs, fees, and mark-ups. We will not charge for edits and rewrites and kesp the focus of
the inwestment on the mission at hand, which should best satisfy Nebraska tazpayers.

Zampaign recaps may be issued guarterly, or at the discretion of the Secretary of State’s office. For this
campaign, we will install 3 live dazhboard that allows the Secretany of State’s office to check current
statistics at any fime.

11. SAMFLES

Provide three samples of work in diffzrent media for which you are most proud. Describe bidder's role in
the creation of each sample or project If work was done by a subcontracior, clearly staie the
subcontractor. Attach samples or provide links to online samples.

Bidder Response: To se= thess samples, pleass tum to Page 42 of this proposal response.
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RFP 6820 21
TECRINICAL ARPPROACH

2. PROPOSED DEVELOPMENT APPROACH

a. OUR PHILOSOPHY AND STYLE OF APPROACH

Learfield has a long history of helping state agencies reach the audiences they
need. Our award-winning creative team can develop full branding campaigns that
include radio, TV, social media and digital marketing components. But to do so, we go
through a five-step process to ensure campaign success. It starts with a meeting of
both the client team and our team to meticulously identify all program goals. We then
do thorough research to produce the best media plan for our clients, and then meet
again to discuss this plan and to discuss creative preferences, which help us to
develop the best creative for each campaign. After getting enthusiastic approval from
you, we’ll then begin to implement the campaign, reaching and educating Nebraskans
on a statewide level. We'll use live dashboards to track results, and to make proactive
recommendations, which we’ll execute once we meet with you and get approval. We
are in consistent and constant communication to ensure everything runs as smooth as
possible, and that the results speak for themselves.

Strategy Session
Identify program goals

Research/
Media Plan
Development

Tracking Results

@ Creative Development
-

Outreach/Branding
Plan Implementation
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SALES SUPPORT

PROCESS

MARKETING TEAM

+ .
+ |

Provides concepts and ideation, including design
Provides research

Assists with selection of media mix

Determines pricing for various elements

Works with outside vendors on deliverables
Develops cases studies

Creates sales collateral

RN

PLANNER TEAM

Develops proposals alongside account
executives, including design

Provides inventory management
Creates radio coverage maps
Enters contracts

Coordinates billing

Manages client files

Fulfillment oversight

+ DDDDD
—TT

)

FULFILLMENT TEAM

Comes in after contract is signed
Develops content creatives

Places content

Monitors content

Provides campaign analytics and analysis
Manages media platform accounts

Creates campaign summaries
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RFP 6820 21
TECRINICAL ARPPROACH

2. PROPOSED DEVELOPMENT APPROACH (cont.)

Learfield Interaction will use the investment to focus on ensuring all registered
voters in Nebraska are educated about the new Voter ID policy, specifically those who
have been deemed as not qualified yet to participate in the primary and general elections.

To do so, we need to encompass an omnichannel approach to blanket the state, which
gives us the best opportunity to deliver the results that we want.

a. TRADITIONAL MEDIA

The map below illustrates the current broadband availability in Nebraska. As
you can see, the areas in red (populated by 250,000 Nebraskans) have no
broadband service, while the ones in yellow are currently underserved. While we
are strong believers in both the digital and programmatic spaces, we would be
doing the Secretary of State’s office, as well as the citizens of Nebraska, a
disservice if we didn’t ensure that all Nebraskans weren’t reached and educated by
this campaign. With that in mind, we will implement traditional media sources into
this campaign, making sure hard-to-reach Nebraskans get your message.

FCC BDC Map -
Nebraska (v2)

Wireline & Licensed Wireless
B Unserved (< 253)

[ Underserved (< 100/20)
W Federal Served (= 100/20)
I NE Served (= 100/100)
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TECRINICAL ARPPROACH

2. PROPOSED DEVELOPMENT APPROACH (cont.)
a. TRADITIONAL MEDIA (cont.)

1. RADIO

AM/FM radio is a powerful medium to deliver messaging that results in a call to
action from those who hear your message. Radio is the top medium for adults, has the
greatest weekly reach among Americans 18 and over, and greatly increases advertising
recall. Furthermore, we know that as of Q3 2022, AM/EM radio passed broadcast TV in
Nielsen’s ratings for the first time in history. While broadcast TV is declining as a medium,
thanks in part to connected and streaming TV avenues, radio remains a powerful,
consistent way to reach and educate, while also delivering a solid return on investment.

Source: Nielsen, Total Audience Report, Q3 2020 Source: Nielsen, Total Audience Report, Q3 2020

.. . N .
Radio is the Top Medium Radio's Reach is
- Adults 18+ Consistent Across Demos
85% 80% Weekly Reach Percentage of Users
92%
90%
56%
15%
85%
5 .
Radio Smartphones  Live + Time TV Connected PC's Tablets 18-34 35-49 50-64 65+
Shifted TV Devices
Over-the-air AM/FM radio stations 35%
Print newspaper or magazines 33%
Podcasts [ 29%
. . Streamed AM/FM stations I 27%
Radio Ads Most Likely Free online music streaming services I 2%
to Hold Attention " ——
Online TV streaming services with ads I 24%
Q: When you come across ads in each of the following places, Direct Mail e 24%
how often do you actively avoid those ads by skipping, i
blocking, tuning out, turning away, walking away, or otherwise Online banner ads  I— 23%
avoiding the ad? % who said never or less than half the time. Email advertising [ 22%
Social media apps/websites I 21%
Online pop-up ads I 20%
Online videos (e.g. YouTube, Vimeo, Dailymotion [N 16%
Source: U.S. Media Attention Study, MARU/Matchbax Nation Survey, Persons 13+. 1,520total respondents
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Nebraska

N]

KBRB-AM
KBRB-F2
KBRB-FM
KBIE-FM
KWBE-AM
KWBE-F2
KOBM-FM
KBBN-FM
KCNI-AM
KCNI-F2
KGMT-AM
KUTT-FM
KTNC-AM
KTNC-F2
KHUB-AM
KHUB-F2
KRGI-AM
KRGI-F2
KRGI-FM
KHAS-AM
KHAS-F2
KSTH-FM
KADL-FM
KGFW-AM
KGFW-F2
KRNY-FM
KBRL-AM
KBRL-F2
KICX-FM
KIOD-FM
KNCY-AM
KNCY-F2
KQKX-FM
KUSO-FM
WJIAG-AM
WJAG-F2
KODY-AM
KODY-F2
KXNP-FM
KBRX-AM

Ainsworth
Ainsworth
Ainsworth
Auburn
Beatrice
Beatrice
Blair

Broken Bow
Broken Bow
Broken Bow
Fairbury
Fairbury
Falls City
Falls City
Fremont
Fremont
Grand Island
Grand Island
Grand Island
Hastings
Hastings
Holyoke
Imperial
Kearney
Kearney
Kearney
McCook
McCook
McCook
McCook
Nebraska City
Nebraska City
Norfolk
Norfolk
Norfolk
Norfolk
North Platte
North Platte
North Platte
O'Neill

ETWORK

KBRX-F2
KBRX-FM
KSID-AM
KSID-F2
KSID-FM
KRFS-AM
KRFS-FM
KTCH-FM

O’Neill
O'Neill
Sidney
Sidney
Sidney
Superior
Superior
Wayne

ENHANCEMENT STATIONS

KCOW-AM
KQSK-FM
KLIQ-FM*
KBBX-FM*
KNEB-FM
KWSL-FM*

Alliance
Chadron
Hastings
Omaha
Scottsbluff
Sioux City

* Spanish stations
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SCOTTS BLUFF
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w"";
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i
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3
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TECRINICAL ARPPROACH

b. DIGITAL MEDIA

Learfield Interaction believes strongly in combining traditional media with a digital
approach, especially as it's shown the combination of the two produces the greatest recall
among Americans. For recruitment campaigns, we often use Google, Meta
(Facebook/Instagram) including live Facebook events, YouTube and LinkedIn. We also have
Snapchat and Pinterest in our capabilities and have used TikTok in other states, but we
recognize the State of Nebraska'’s policy against TikTok and will not use that platform for

state government campaigns.

Nebraska Department of
Health and Human Services °*°**

Click to find out if you are eligible for the Low
Income Household Water Assistance Program

LOW INCOME
HOUSEHOLD
WATER
ASSISTANCE
PROGRAM
(LIHWAP)

ARE YOU ELIGIBLE?

NEBRASKA

LEARN MORE »

Nebraska Department of
e Health and Human Services *** X
Averigle si es elegible para ser parte del
programa LIHWAP
PROGRAMA
DE ASISTENCIA
DE AGUA PARA
HOGARES DE
BAJOS INGRESOS j»
(LIHWAP)

¢ERES ELEGIBLE?

NEBRASKA

< Life Great Mssion

APRENDE MAS »

As shown above, we will create ads in both English and Spanish and use geotargeting
among Nebraska zip codes with high Spanish-speaking populations. Our creative team will
meet regularly with the Secretary of State’s office, continuously asking questions and gaining
feedback to create imagery and/or videos that match the aspirations of all parties involved.
Using our live dashboards, we’ll know what ads and videos are drawing the best
engagement, and which ones might need a refresher, and can act proactively, based off the
most current numbers, to get the very most out of your investment.

LEARFIELD
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TECRINICAL ARPPROACH

c. DIRECT MAIL

We believe that the optimum way to reach the targeted demographic in
Nebraska is to reach them through audio channels, reach them again with digital
channels, and then deliver a personal postcard to their doors to reach and
educate them about the need to obtain a valid ID to be eligible to vote in
Nebraska’s upcoming primary and general elections. Using the Secretary of
State’s list of voters who have registered to vote yet remain ineligible to do so
because of the new Voter ID requirement, we will bring the message to their
computer, to their radios and to their doorstep.

£
§4 DISASTER

T

DISTRESS 9

fte ! A
_abl CALL: 1-800-985-5990 SHOW ME
B TEXT: “TALKWITHUS” TO 66746 HePE
' MosHOWMEHOPE.ORG [ E2 MISSOURI
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TECRINICAL ARPPROACH

d. VIDEO CREATION

In response to the request by the Secretary of State’s office for a
training video for poll workers, Learfield will create a video using Cinematic
Video-Based Learning to deliver an immersive, “Master Class” style 10-15-
minute video lesson. The learning is infused with expert instructional design,
ensuring a blend of both education and entertainment. Our adept project
management team is hands-on, guaranteeing a seamless process from
conception to final delivery. Alongside a custom graphics package, the
content is enhanced with licensed music and can be presented by a
seasoned actor or a client-provided educator. Shot on a custom set or on-
location, our three-camera approach captures every detail, offering learners
a premium viewing experience.

Click here for an example

Y

MENTAL HEALTH

TRAUMA INFORMED CARE FOR
HELPING PROFESSIONALS
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https://www.youtube.com/watch?v=UNhNdKIgSFY

TECHNICAL APPROACH QUESTION 11:

MEDIA SAMPLES

Learfield Interaction was 100% responsible for the samples shown below:

ABOUT
oPIOIDS

PETALTESOUN Com

==

TALK

WITH US

DIGITAL
& MEDICARE
IS CONFUSING
WE MAKE IT EASIER

NEBRASKA SHIP

LOCAL HELP FOR NEBRASKANS WITH MEDICARE

T @

LEARN MORE
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TRACKING

SUCCESS

Realtime dashboard with detailed analytics are updated daily by our
research team including reach, frequency, impressions, video views
and engagement rates. Monthly analysis to evaluate enrollment and
web traffic. Optimization recommendations for content updates will
be provided to your team.

VOTER ID CAMPAIGN

GOOGLE

IMPRESSIONS CLICKS

26,453,721 9,911

META (FACEBOOK/INSTAGRAM)

IMPRESSIONS CLICKS

6,810,036 9,969

TIKTOK
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TECRINICAL ARPPROACH

2. PROPOSED DEVELOPMENT APPROACH
INVESTMENT BREAKDOWN

Based on the demographics and goals of this campaign, Learfield Interaction
recommends the following for your investment:

AUDIO - $72,000

By using the statewide network, this will reach the hardest Nebraskans to
reach, as well as provide a great reach to the Spanish speaking audiences in
Nebraska. For each media buy (3), we will run 12 spots/week for four weeks,
providing the Secretary of State’s office with a total of 144 spots, which equals
7,776 local messages sent statewide.

DIGITAL - $45,000

Learfield’s digital campaigns will be able to reach and educate
Nebraskans statewide through their phones, which will play a significant role in
reaching younger audiences, as well as the Omaha and Lincoln metropolitan
areas. We will geotarget the zip codes with high Spanish speaking populations
as well, which will provide messaging in Spanish over their phones and further
reach and educate those parts of the state.

Included in this digital spend will be a 10-15-minute training video for poll
workers that will be produced internally.

DIRECT MAIL - $133,000

We plan to target the registered voters who aren’t eligible yet to vote with
an audio, digital and direct approach, covering all the bases we can. By sending
mail directly to them, educating them that they have registered but need to act
and get the identification necessary to be able to vote, we intend to further
show urgency to this crucial group of Nebraskans. This direct mail campaign
will target the 254,808 Nebraskans that are registered but have no valid
identification.

LEARFIELD
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TECRINICAL ARPPROACH

2. PROPOSED DEVELOPMENT APPROACH
INVESTMENT BREAKDOWN (cont.)

As you noticed on the previous page, and as shown in the introduction of this
response and in the cost proposal, we are a one-stop shop and don'’t add any
additional cost for production, nor mark-ups for scripts or design work.

We provide the Secretary of State’s office with one simple, complete price,
which allows the state to know all costs upfront, which allows for the State of
Nebraska to handle their budgets and payments easier.

Should the state request work that requires extra videographers or additional
graphic designers, we can charge an hourly rate for them at the State’s request.
However, given what the Secretary of State’s office has asked, we feel
confident that the work requested can be accomplished at the highest level
without any need to go outside of our inhouse team.

Learfield will work with the Secretary of State’s office to stay within the
determined budget for each public health campaign. The determined budget
encompasses development of all campaign assets, implementation, buying,
monitoring, reporting and cost of the media platforms provided by Learfield. The
State of Nebraska and the Secretary of State’s office will not be charged
for any unexpected charges.

LEARFIELD
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. TERMS AND CONDITIONS

Bidders should complete Sections Il thru V1 as part of their proposal. Bidder is expected to read the Terms and Conditions
and should initial either accept, reject, or reject and provide alkernative language for each clause. The bidder should also
provide an explanation of why the bidder rejected the clause or rejected the clause and provided altiemate language. By signing
the Reguest for Proposal, bidder is agreeing to be legally bound by all the accepted terms and conditions, and any proposed
alternative terms and conditions submitted with the proposal. The State reserves the right to negotiate rejected or proposed
alternative language. If the State and bidder fail to agree on the final Terms and Conditions, the State reserves the nght to
reject the proposal. The State of Mebraska is soliciting proposals in response to this Request for Proposal. The State of
Mebraska reserves the right to reject proposals that attempt to substitute the bidder's commercial contracts and/or documents
for this Request for Proposal.

The bidders should submit with their proposal any license, user agreement, service level agreement, or similar documents that
the bidder wants incorporated in the Contract The State will not consider incorporation of any document not submitted with
the bidder's propo=al as the document will not have been included in the evaluation process. These documents shall be subject
to negotiation and will be incorporated as addendums if agreed to by the Parties.

If a conflict or ambiguity arises after the Addendum o Contract Award have been negotiated and agreed to, the Addendum to
Contract Award shall be interpreted as follows:

1. If only one Party has a particular clause then that clause shall contrel,
2. If both Parties have a similar clause, but the clauses do not conflict, the clauses shall be read together,
3. If both Parties have a similar clause, but the clauses conflict, the State's clause shall control.

A GEMERAL

Reject & Provide
Accept | Reject Alternative within
{Imitial) | {Initial) RFF Response

9 {Initial)
A

NOTES/COMMEMNTS:

1. The confract resulting from this Reguest for Proposal shall incorporate the following documents:
a. Request for Proposal, including any attachments and addenda:
b Amendments to the Request for Proposal;
C. Questions and Answers;
d. Bidder's properly submitted proposal, including any terms and conditions or agreements submitted
by the bidder; and
e. Amendments and Addendums to the Contract.

These documents constitute the entirety of the confract.

Unless otherwise specifically stated in a future contract amendment, in case of any conflict bebseen the incorporated
documents, the documents shall govemn in the following order of preference with number one (1) receiving preference
over all other documents and with each lower numbered document having preference ower any higher numbered
document: 1) Amendment or Addendum to the executed Contract with the most recent dated amendment or
addendum having the highest priorty, 2) Amendments to the Reguest for Proposal, 3) Questions and Answers, 4}
the original Request for Proposal document and any Addenda or attachments, and 5) the Contractor's submitted
Proposal, including any terms and conditions or agreements submitied that are accepted by the State.

Unless otherwise specifically agreed to in writing by the State, the State’s standard terms and conditions, as executed
by the State, shall always control over any terms and conditions or agreements submitted or included by the
Contractor.

Any ambiguity or conflict in the contract discovered after its execution, not otherwise addressed herein, shall be
resalved in accordance with the rules of confract interpretation as established in the State of Nebraska.

Page 9
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B. NOTIFICATION

Reject & Provide
Accept Reject Alternative within
{Imitial) {Initial) RFF Response

9 fInitial)
A

Bidder and State shall identify the confract manager who shall serve as the point of contact for the executed confract.

NOTES/ICOMMENTS:

Communications regardimg the executed contract shall be im writing and shall be deemed to have been given if
delivered personally; electronically, return receipt requested; or mailed, return receipt requested. All notices, requests,
or communications shall be deemed effective upon receipt.

Either party may change its address for notification purposes by giving notice of the change and setting forth the new
address and an effective date.

[ BEUYER'S REFRESENTATIVE
The State reserves the right to appoint a Buyer's Representative to manage or assist the Buyer in managing the
contract on behalf of the State. The Buyer's Representative will be appointed in writing, and the appointment
document will specify the extent of the Buyer's Representative authorty and responsibilities. If a Buyer's
Representative is appointed, the bidder will be provided a copy of the appointment document and is expected to
cooperate accordingly with the Buyer's Representative. The Buyer's Representative has no authority to bind the State
to a comtract, amendment, addendum, or other change or addition to the confract.

D. GOVERNING LAW (Monnegotiable)

Motwithstanding any other provision of this contract, or any amendment or addendum(s) entered into
contemporaneously or at a later time, the parties understand and agree that, (1} the State of Mebraska is a sovereign
state and its authority to contract is therefore subject to limitation by the State's Constitution, statutes, common law,
and regulation; (2) this contract will be interpreted and enforced under the laws of the State of Mebraska: (3) amy
action to enforce the provisions of this agreement must be brought in the State of Mebraska per state law; (4) the
person signing this contract on behalf of the State of Nebraska does not have the authority to waive the State's
sovereign immunity, statutes, common law, or regulations; (5) the indemnity, limitation of lability, remedy, and other
similar provisions of the final contract, if any, are entered into subject to the State's Constitution, statutes, common
law, regulations, and sovereign immunity; and, (8) all terms and conditions of the final contract, including but not
limited to the clauses concerning third party use, licenses, warranties, limitations of liability, goveming law and venue,
usage werification, indemnity, liability, remedy or other similar provisions of the final contract are entered into
specifically subject to the State's Constitution, statutes, common law, regulations, and sovereign immunity.

The Parties must comply with all applicable local, state, and federal laws, ordinances, rules, orders, and regulations.

E. DISCOUNTS
Reject & Provide
Accept Reject Alternative within :
{Imitialy {Initial) RFP NOTES/COMMENTS:

Response (Initial)

Frices guoted shall be inclusive of ALL trade discounts. Cash discount terms of less than thirty (30) days will not be

considered as part of the proposal. Cash discount periods will be computed from the date of receipt of a propery
executed claim woucher or the date of completion of delivery of all items in a satisfactory condition, whichever is later.
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F. PRICES

Reject & Provide
Accept Reject Alternative within
{Imitial) {Initial) RFF

Response (Initial)
9 A

Prices quoted shall be net, including transporation and delivery charges fully prepaid by the bidder, F.O.B. destination
named in the Request for Proposal. Mo additional charges will be allowed for packing. packages, or partial delivery
costs. When an arithmetic ermor has been made in the extended total, the unit price will govern.

NOTES/COMMENTS:

All prices, costs, and terms and conditions submitted in the proposal shall remain fixed and valid commencing on the
opening date of the proposal until the contract terminates or expires.

The total price shall reflect all fees necessary to perform the services in their entirety, such as but not limited to, labor,
taxes, equipment, travel, and copies.

The State reserves the right to deny any requested price increase. Mo price increases are to be billed to any
State Agencies prior to written amendment of the contract by the parties.

The State will be given full proportionate benefit of any price decreases for the term of the contract.

G. BEEGINNING OF WORK & SUSPENSION OF SERVICES

Reject & Provide

Accept Reject Alternative within :
{Initial) {Initial} RFF Response NOTES/COMMENTS:
{Initial}

The bidder shall not commence any billable work until a valid contract has been fully executed by the State and the
successful Contractor. The Contractor will be notified in writing when work may begin.

The State may, at any time and without advance notice, require the Confractor to suspend any or all performance or
deliverables provided under this Confract In the event of such suspension, the Contract Manager or POC, or their
designee, will issue a written order to stop work. The written crder will specify which activities are to be immediately
suspended and the reason(s) for the suspension. Upon receipt of such order, the Contractor shall immediately comply
with its terms and take all necessary steps to mitigate and eliminate the incurrence of costs allocable to the work
affected by the order during the period of suspension. The suspended performance or deliverables may only resume
when the State provides the Contractor with written notice that such perfformance or deliverables may resume, in
whaole or in part.

H. AMENDMEMNT
This Contract may be amended in writing. within scope, upon the agreement of both parties.

L CHAMGE ORDERS OR SUBSTITUTIOMNS

Reject & Provide

Accept Reject Alternative within :
{Imitial) {Initial} RFF Response NOTES/COMMENTS:
{Initial)

The State and the Contractor, upon the written agreement, may make changes to the contract within the general
scope of the Request for Proposal. Changes may involve specifications, the quantity of work, or such other items as
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the State may find necessary or desirable. Comections of any deliverable, service, or work reguired pursuant to the
contract shall not be deemed a change. The Contractor may not claim forfeiture of the contract by reasons of such
changes.

The Contractor shall prepare a written descrption of the work required due to the change and an itemized cost sheet
for the change. Changes in work and the amount of compensation to be paid to the Contractor shall be determined
in accordance with applicable unit prices if any, a pro-rated value, or through negotiations. The State shall not incur
a price increase for changes that should have been included in the Contractor's proposal, were foreseeable, or result
from difficulties with or failure of the Conftractor's proposal or performance.

Mo change shall be implemented by the Contractor until approved by the State, and the Contract is amended to reflect
the change and associated costs, if any. If there is a dispute regarding the cost, but both parties agree that immediate
implementation is necessary, the chamnge may be implemented, and cost negotiations may continue with both Parties
retaining all remedies under the contract and law.

#rContractor will not substitute any item that has been awarded without prior written approval of SPBE***

J. RECORD OF VEMDOR FPERFORMAMNCE

Reject & Provide
Accept Reject Alternative within
{Imitial) {Initial) RFFP

Response (Initial}
9 A/

The State may document the vendor's performance, which may include, but is not limited to, the customer service
provided by the vendor, the ability of the vendor, the skill of the vendor, and any instance(s) of products or services
delivered or performed which fail to meet the terms of the purchase order, contract, andfor Request for Proposal
specifications. Im addition to other remedies and options available to the State, the State may issus one or more
notices to the vendor outfining any issues the State has regarding the vendor's perfformance for a specific contract
["Wendor Performance Motice™). The State may also document the Vendor's perfformance in a report, which may or
may not be provided to the vendor (“Vendor Improvement Request™). The Vendor shall respond to any Vendor
Performance Motice or Vendor Improvement Request in accordance with such notice or request. At the sole discretion
of the State, such Vendor Perfformance Motices and Vendor Improvement Requests may be placed in the State's
records regarding the vendor and may be considered by the State and held against the vendor in amy future conftract
or award opportunity.

NOTES/COMMENTS:

K. CORRECTIVE ACTION PLAN

If Contractor is failing to meet the Scope of Work, in whole or in part, the State may require the Contractor to complete
a corrective actiom plan ("CAPT). The State will identify issues with the Contractor's performance and will set a
deadline for the CAP to be provided. The Contractor must provide a written response to each identified issue and
what steps the Contractor will take to resolve each issue, including the timeline(s) for resolution. If the Contractor fails
to adequately provide the CAP in accordance with this section, fails to adequately resolve the issues described in the
CAP, or fails to resolve the issues described in the CAP by the relevant deadline, the State may withhold payments
and exercise any legal remedy available.

L. NOTICE OF POTENTIAL CONTRACTOR BREACH

Reject & Provide

Accept Reject Alternative within :
{Imitial) {Initial) RFF Response —AiEEL LB ke
{Initial)

If Contractor bre aches the contract or anticipates breaching the contract, the Contractor shall immediately give written
natice to the State. The notice shall explain the breach or potential breach, a proposed cure, and may include a

request for a waiver of the breach if so desired. The State may, in its discretion, temporarily or permanently waive the
breach. By granting a waiver, the State does not forfeit any rights or remedies to which the State is entiled by law or
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equity, or pursuant to the provisions of the conitract. Failure to give immediate notice, howeswer, may be grounds for
denial of any request for a waiver of a breach.

M. EREACH
Reject & Provide
Accept Reject Alternative within :
{Imitial) {Initial) RFF Response —AEEL L TS

{Initial)

94/

Either Party may terminate the contract, in whole or in part, if the other Party breaches its duty to perform its
cbligations under the contract in a timely and proper manner. Temination requires written notice of default and a
thirty (30} calendar day (or longer at the non-breaching Party's discretion considering the gravity and nature of the
default) cure period. Said motice shall be delivered by email to the Contractor's point of contact with acknowledgement
from the Contractor, Certified Mail - Return Receipt Requested, or in person with proof of delivery. Allowing time to
cure a failure or breach of contract does not waive the right to immediately terminate the contract for the same or
different contract breach which may occcur at a different ime. In case of default of the Confractor, the State may
contract the service from other sources and hold the Contracior responsible for any excess cost occasioned thereby.

The State’s failure to make payment shall not be a breach, and the Contractor shall retain all available statutorny
remedies and protections.

N. HON-WAIVER OF BREACH

Accept
{Imitialy

Reject
{Initial)

Reject & Provide
Alternative within
RFF Response
{Initial)

NOTES/COMMENTS:

9/1/

The acceptance of late performance with or without objection or reservation by a Party shall not waive any rights of
the Party nor constitute a waiver of the requirement of timely perfformance of any obligations remaining to be

performed.
0. SEVERABILITY
Reject & Provide
oo | foeess | Memeve i | noTesicouments:

{Initial)

94/’

If any term or condition of the contract is declared by a court of competent jurisdiction to be illegal or in conflict with
any law, the validity of the remaining terms and conditions shall not be affected, and the rights and obligations of the
parties shall be construed and enforced as if the contract did not contain the provision held to be invalid orillegal.

LEARFIELD
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P. INDEMMIFICATION

Reject & Provide
Accept Reject Alternative within B
{Imitial) {Initial) RFP Response bl L LS, LS
{Initial)
1. GENERAL

The Contractor agrees o defend. indemnify, and hold hamless the State and its employees, volunteers,
agents, and its elected and appointed officials (“the indemnified parties”) from and against any and all third
party claims, liens, demands, damages, liability, actions, causes of action, losses, judgments, costs, and
expenses of every nature, including investigation costs and expenses, setilement costs, and attorney fees
and expenses (“the claims™), sustained or assered against the State for personal injury, death, or property
loss or damage, arising out of, resulting from, or attributable to the willful misconduct, negligence, emor, or
omission of the Conftractor, its employees, Subconiractors, consultanis, representatives, and agents,
resulting from this contract, except io the extent such Contractor liability is attenuated by any action of the
State which directly and proximately contributed fo the claims.

INTELLECTUAL PROPERTY

The Ceontractor agrees it will, at its sole cost and expense, defend, indemnify. and hold harmless the
indemnified parties from and against any and all claims, to the extent such claims arise out of, result from,
or are attributable to, the actual or alleged infringement or misappropriation of any patent, copyright. trade
secret, trademark, or confidential information of any third party by the Contractor or its employees,
Subcontractors, consultants, representatives, and agents; provided, howewver, the State gives the Contractor
prompt notice in writing of the claim. The Contractor may not settle any infringement claim that will affect the
State's use of the Licensed Software without the State's prior written consent, which consent may be
withheld for any reason.

If & judgment or settlement is cbtained or reasonably anticipated against the State’s use of any intellectual
property for which the Contractor has indemnified the State, the Contractor shall, at the Contractor's sole
cost and expense, promptly medify the item or items which were determined to be infringing, acquire a
license or licenses on the State's behalf to provide the necessary rights to the State to eliminate the
infrimgement, or provide the State with a mon-infringing substitute that provides the State the same
functiomality. At the State's election, the actual or anficipated judgment may be treated as a breach of
warranty by the Contractor, and the State may receive the remedies provided under this Reguest for
Proposal.

PERSOMNMEL

The Contractor shall, at its expense, indemnify and hold harmless the indemnified parties from and against
any claim with respect to withholding taxes, worker's compensation. employee benefits, or any other claim,
demand. liability. damage, or loss of any nature relating to any of the personnel, including subcontractor's
and their employees, provided by the Confractor.

SELF-INSURANCE

The State of Mebraska is self-insured for any loss and purchases excess insurance coverage pursuant to
Meb. Rev. Stat. § 81-8,239.01. fthere is a presumed loss under the provisions of this agreement, Contractor
may file a claim with the Office of Risk Management pursuant to Meb. Rev. Stat. §5 81-8,239.01 to 81-8.308
for review by the State Claims Board. The State retains all rights and immunities under the State
Miscellaneous (Meb. Rev. Stat § 81-8,284), Tort (Meb. Rev. Stat. § 81-8,200), and Contract Claim Acts
(Meb. Rev. Stat § 81-8,302). as oullined in state law and accepts liability under this agreement only to the
extent provided by law.

The Parties acknowledge that Attorney General for the State of Mebraska is required by statute to represent
the legal interests of the State, and that any provision of this indemnity clause is subject to the statutory
authority of the Attorney General.
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Q. ATTORMEY'S FEES

Reject & Provide

Accept Reject Alternative within B
{Initial) {Initial) RFF Response NOTES/COMMENTS:
{Initial)

In the event of any litigation, appeal. or other legal action to enforce any provision of the contract, the Farties agree

to pay all expenses of such action, as permitted by law and if crdered by the cowrt, including attorney's fees and
costs, if the other Party prevails.

R. RETAINAGE

Reject & Provide
Accept Reject Alternative within B
{Imitial) {Initial) RFF Response LDESEL LB TS

{Initial)
9 A

The State may withhold five percent (5%) of each payment due as retainage. The entire retainage amount will be
payable upon successful completion of the project. Upon completion of the project, the Coniractor will invoice the
State for any outstanding work and for the retainage. The State may reject the final invoice by identifying the specific
reasons for such rejection in writing to the Contractor within forty-five (45) calendar days of receipt of the final invoice.
Otherwise, the project will be deemed accepted and the State will release the final payment and retainage in
accordance with the contract payment terms.

5. LIGUIDATED DAMAGES

Reject & Provide

Accept | Reject Alternative within - .
{Imitial) | (Initial) RFFP Response e

9 — (Initial)

Failure to meet the dates for the deliverables as agreed upon by the parties may result in an assessment of liquidated
damages due the State of $200.00 dollars per day, until the deliverables are approved and accepted by the State.
Contractor will ke notified in writing when liguidated damages will commence.

T. ASSIGHNMENT, SALE, OR MERGER
Reject & Provide

Accept Reject Alternative within B
{Initial) {Initial) RFFP Response e

9 {Initial)
A

Either Party may assign the contract upon mutual written agreement of the other Party. Such agreement shall not be
unreasonably withheld.

The Contractor retains the rnght to enter into a sale, merger, acquisition, internal reorganization, or similar transaction
imvolving Contractor's business. Confractor agrees to cooperate with the State in executing amendments to the
contract to allow for the transaction. If a third party or entity is involved in the transaction, the Contractor will remain
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responsible for perfformance of the contract until such time as the person or entity inwoleed in the transaction agrees
in writing to be contractually bound by this contract and perform all obligations of the contract.

u. COMTRACTING WITH OTHER NEBRASHA POLITICAL SUBDIVISIONS OF THE STATE OR ANOTHER STATE
Reject & Provide
Accept Reject Alternative within :
{Imitialy {Initial} RFF Response NOTES/COMMENTS:
{Initial)

The Contractor may. but shall not be required to, allow agencies, as defined in Meb. Rev. Stat. § 81-145(3), to use
this contract. The terms and conditions, including price, of the contract may not be amended. The State shall not be

contractually cbligated or liable for any coniract entered into pursuant to this clause. A listing of Nebraska political
subdivisions may be found at the website of the Mebraska Auditor of Public Accounts.

The Contractor may. but shall not be required to, allow other states, agencies or divisions of other states, or political
subdivisions of other states to use this contract. The terms and conditions, including price, of this confract shall apply
to any such contract, but may be amended upon mutual consent of the Parties. The State of Nebraska shall not be
contractually or otherwise obligated or liable under any contract entered into pursuant to this clause. The State shall
be notified if a contract is executed based upon this contract.

L FORCE MAJEURE

Reject & Provide
Accept Reject Alternative within
{Imitialy {Initial} RFF

Response (Initial}
9 %

Meither Party shall be liable for any costs or damages. or for default resulting from its inability to perform any of its
ochbligations under the contract due to a natural or manmade event ocutside the control and not the fault of the affected
Party ("Force Majeure Event”) that was not foreseeable at the time the Contract was executed. The Party so affected
shall immediately make a written request for relief to the other Party and shall have the burden of proof to justify the
request. The other Party may grant the relief requested; relief may not be unreasonably withheld. Labor disputes with
the impacted Party’s own employees will not be considered a Force Majeure Event.

NOTES/COMMENTS:

Wi CONFIDENTIALITY

Reject & Provide

Accept Reject Alternative within :
{Imitialy {Initial} RFF Response AMESLEL L2 TS
{Initial)

All materials and information provided by the Parties or acquired by a Party on behalf of the other Party shall be
regarded as confidential information. All materals and information provided or acguired shall be handled in

accordance with federal and state law, and ethical standards. Should said confidentiality be breached by a Party, the
Party shall notify the other Party immediately of said breach and take immediate corrective action.

It is incumbent upon the Parties to inform their officers and employees of the penalties for improper disclosure
imposed by the Privacy Act of 1874, 5 U.5.C. 552a. Specifically, 5 U.5.C. 552a (i){1), which is made applicable by &5
U.S.C. 552a (m)(1}, provides that any officer or employee, who by virtue of his’her employment or official position
has possession of or access to agency records which contain individually identifiable information, the disclosure of
which is prohibited by the Privacy Act or regulations established thereunder, and who knowing that disclosure of the

Page 16
RFF Boilerplate | 03202023

LEARFIELD




specific material is prohibited, willfully discloses the material in any manner to any person or agency not entitlted to
receive it, shall be guilty of a misdemeanor and fined not more than $5.000.

X EARLY TERMIMATION

Reject & Provide
Accept Reject Alternative within
{Imitial) {Initial) RFF Response

9 {Initial)
A

The contract may be terminated as follows:

NOTES/COMMENTS:

1. The State and the Confractor, by mutual written agreement, may terminate the confract, in whole or in part,
at any time.
2. The State, in its sole discretion, may terminate the contract, in whole or in part, for any reason upon thirty

(30) calendar day's written notice to the Contractor. Such termination shall not relieve the Contractor of
warranty or other service obligations incurred under the terms of the contract In the event of termination,
the Conftractor shall be entitted to payment, determined on a pro rata basis, for products or services
satisfactorly performed or provided.

3. The State may terminate the contract, im whole or in part. immediately for the following reasons:
a. if directed to do so by statute,
b. Confractor has made an assignment for the benefit of creditors, has admitted in writing its inability
to pay debts as they mature, or has ceased operating in the normal course of business,
C. a trustee or receiver of the Contractor or of any substantial part of the Contractor's assets has been
appointed by a court,
d. fraud, misappropriation, embezzlement, malfeasance, misfeasance, or illegal conduct pertaining to

performance under the contract by its Confractor, its employees, officers, directors, or
shareholders,

. an involuntary proceeding has been commenced by any Party against the Contractor under any
one of the chapters of Title 11 of the United States Code and (i) the proceeding has been pending
for at least sixty (60) calendar days; or (ii) the Contractor has consented, either expressly or by
operation of law, to the entry of an order for relief, or (i) the Contractor has been decreed or
adjudged a debior,

f. a wvoluntary petiion has been filed by the Contractor under any of the chapters of Title 11 of the
United States Code,

g- Confractor intentionally discloses confidential information,

h. Confractor has or announces it will discontinue support of the deliverable; and,

i In the event funding is ne longer available.

Y. CONMTRACT CLOSEOUT

Reject & Provide
Accept Reject Alternative within
{Imitial) {Initial) RFF Response

{Initial)
%l A

Upon contract closeout for any reason the Contractor shall within 30 days, unless stated otherwise hersin:

NOTES/COMMENTS:

1. Transfer all completed or partially completed deliverables to the State,
2. Transfer ownership and titke to all completed or partially completed deliverables to the State,
3. Returm to the State all information and data, unless the Contracior is permitted to keep the information or

data by confract or rule of law. Contractor may retain one copy of any information or data as required to
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B.
7.

comply with applicable work product documentation standards or as are automatically retained in the course
of Contractor's routine back up procedures,

Cooperate with any successor Contactor, person or entity in the assumption of any or all of the obligations
of this confract,

Cooperate with any successor Contactor, person or entity with the transfer of information or data related to
this contract,

Return or vacate any state owned real or personal property; and,
Return all data in & mutually acceptable format and manner.

Mothing in this Section should be construed to require the Contractor to sumrender iniellectual property. real or
personal property, or information or data owned by the Contractor for which the State has no legal claim.
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. CONTRACTOR DUTIES

A INDEFENDENT CONTRACTOR / OBLIGATIONS

Reject & Provide

Accept Reject Alternative within :
{Imitial) {Initial) RFF Response —AELEL LB TRE
{Initial)

It is agreed that the Contractor is an independent contractor and that nothing contained herein is intended or should
be construed as creating or establishing a relationship of employment, agency, or a parinership.

The Contractor is solely responsible for fulfiling the contract. The Contractor or the Confractor's representative shall
be the sole point of contact regarding all contractual matters.

The Contractor shall secure, at its own expense, all perscnnel reguired to perform the services under the confract.
The personnel the Contractor uses to fulfill the contract shall have no contractual or other legal relationship with the
State; they shall not be considered employees of the State and shall not be entiled to any compensation, rights or
benefits from the State, including but not limited to, tenure rights, medical and hospital care, sick and vacation leave,
severance pay, or retirement benefits.

By-name personnel commitments made in the bidder's proposal shall not be changed without the prior written
approval of the State. Replacement of these personnel, if approved by the State, shall be with personnel of equal or
greater ability and qualifications.

All personnel assigned by the Confractor to the contract shall be employees of the Contractor or a subcontractor and
shall be fully qualified to perform the work required herein. Personnel employed by the Contractor or a subcontractor
to fulfill the terms of the confract shall remain under the sole direction and control of the Confractor or the
subcontractor respectively.

With respect to its employees, the Contractor agrees to be solely responsible for the following:

1. Any and all pay, benefits, and employment taxes andfor other payroll withholding,

2. Any and all vehicles used by the Contractor's employees, including all insurance required by state law,

3. Damages incurred by Contractor's employees within the scope of their duties under the contract,

4. Maintaining Workers' Compensation and health insurance that complies with state and federal law and
submitting any reports on such insurance to the extent required by goveming law,

5. Determining the hours to be worked and the duties to be performed by the Contractor’s employees; and,

B. All claims on behalf of any person arising out of employment or alleged employment (including withowt limit

claims of discrimination alleged against the Contractor, its officers, agents, or subcontractors or
subcontractor's employees).

If the Confractor intends o utilize any subcontractor, the subcontractor's level of effort, tasks, and time allocation
should be clearly defined in the bidder's proposal. The Contractor shall agree that it will not utilize any subcontractors
not specifically included in its proposal in the perfformance of the contract without the pricr written authorization of the
State.

The State reserves the right to require the Contractor to reassign or remove from the project any Contractor or
subcontractor employee.

Contractor shall insure that the terms and conditions contained in any contract with a subcontractor does not conflict
with the terms and conditions of this confract.

The Contractor shall include a similar provision, for the protection of the State, in the contract with any Subcontractor
engaged to perform work on this contract.
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B. EMFPLOYEE WORK ELIGIBILITY STATUS

Reject & Provide
Accept Reject Alternative within
{Initial) {Initial) RFF

Response (Initial)
gl A
[

The Contractor is required and hereby agrees to use a federal immigration verfication system to determine the work
eligibility status of employees physically performing services within the State of Mebraska. A federal immigration
verification system means the electronic verification of the work authorization program authorized by the lllegal
Immigration Reform and Immigrant Responsibility Act of 1886, 8 U.5.C. 1324a, known as the E-Verify Program, or
an equivalent federal program designated by the United States Department of Homeland Security or other federal
agency authorized to verify the work eligibility status of an employee.

NOTES/ICOMMEMNTS:

If the Comtractor is an individual or sole proprietorship, the following applies:

1. The Contractor must complete the United States Citizenship Attestation Form, available on the Department
of Administrative Services website at
hitps:idas.nebrashka.govimateriel/docs! pdffindividual%20or%% 20 Sole% 2 0P roprietort 20 United% 20 States%
20Aftestation%20Form %20 English% 20and %205 panish. pdf

2. The completed United States Attestation Form should be submitted with the Request for Proposal response.

3 If the Contracior indicates on such attestation form that he or she is a qualified alien, the Contractor agrees
to provide the US Citizenship and Immigration Services documentation required to verify the Contractor's
lawful presence in the United States using the Systematic Alien Verification for Entitlements (SAVE)
Program.

4. The Coniractor understands and agrees that lawful presence in the United States is required, and the
Contractor may be disqualified or the confract terminated if such lawful presence cannot be verified as
required by Meb. Rev. Stat. § 4-108.

c. COMPLIANCE WITH CINVIL @ RIGHTS LAWS AND EQUAL OPPORTUMITY EMPLOYMENT !
NONDISCRIMINATION (Monnegotiable)
The Contractor shall comply with all applicable local, state, and federal statutes and regulations regarding civil rights
laws and equal opportiunity employment. The Mebraska Fair Employment Practice Act prohibits Contractors of the
State of Mebraska, and their Subcontractors, from discriminating against any employee or applicant for employment,
with respect to hire, tenure, terms, conditions, compensation, or privileges of employment because of race, color,
religion, sex, disability, marital status, or national orgin [(Meb. Rev. Stat. §§ 48-1101 to 48-1125). The Contractor
guarantees compliance with the Mebraska Fair Employment Practice Act, and breach of this provision shall be
regarded as a material breach of contract. The Contractor shall imsert a similar provision in all Subcontracts for goods
and services to be covered by any contract resulting from this Request for Proposal.

D. COOFPERATION WITH OTHER CONTRACTORS

Reject & Provide

Accept Reject Alternative within :
{Imitial} {Initial) RFF Response NOTES/ICOMMENTS-
{Initial)

Contractor may be required to work with or in close proximity fo other contractors or individuals that may be working
on same or different projects. The Contractor shall agree to cooperate with such other contractors or individuals and
shall not commit or permit any act which may interfere with the performance of work by any other contractor or

individual. Contractor is not required fo compromise Contractor’s intellectual property or proprietary information unless
expressly reguired to do so by this contract.
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E. FPERMITS, REGULATIONS, LAWS

Reject & Provide
Accept Reject Alternative within
{Imitial) {Initial) RFF Response

{Initial)
9 A

The contract price shall include the costof all royalties, licenses, permits, and approwvals, whether arising from patents,
trademarks, copyrights or otherwise, that are in any way involved in the contract. The Contractor shall obtain and pay
for all royalties, licenses, and permits, and approvals necessary for the execution of the contract. The Contractor must
guarantee that it has the full legal right to the materials, supplies, equipment, software, and other items used to
execute this contract.

NOTES/ICOMMENTS:

F. OWHNERSHIF OF INFORMATION AND DATA ! DELIVERABLES

Reject & Provide

Accept Reject Alternative within .
{Imitial) {Initial) RFF Response NOTES/COMMENTS:
{Initial)

The State shall have the unlimited right to publish, duplicate, use, and disclose all information and data developed or
chbtained by the Confractor on behalf of the State pursuant to this contract.

The State shall own and hold exclusive title to any deliverable developed as a result of this contract. Contractor shall
have no ownership interest or title, and shall not patent, license, or copyright. duplicate, transfer, sell, or exchange,
the design, specifications, concept, or deliverable.

G. INSURANCE REQUIREMENTS

Reject & Provide
Accept Reject Alternative within
{Imitial) {Initial) RFF Response

{Initial)
9 A

The Contractor shall throughout the term of the contract maintain insurance as specified herein and provide the State
a current Certificate of Insurance/Acord Form (COI1) venfying the coverage. The Confractor shall not commence work
on the contract until the insurance is in place. If Contractor subcontracts any portion of the Contract the Contractor
must, throughout the term of the contract, either:

NOTES/COMMENTS:

1. Provide equivalent insurance for each subconfractor and provide a GOl verifying the coverage for the
subcontractor,

2. Require each subconfractor to have equivalent insurance and provide written notice to the State that the
Contractor has verified that each subcontractor has the required coverage; or,

3. Provide the State with copies of each subcontractor's Certificate of Insurance evidencing the reguired
COVErage.

The Contractor shall not allow any Subcontractor to commence work until the Subcontractor has equivalent insurance.
The failure of the State to require a COl, or the failure of the Contractor to provide a COl or require Subcontractor
imsurance shall not limit, relieve, or decrease the liability of the Contractor hereunder.

In the event that any policy written on a claims-made basis terminates or is canceled during the term of the contract
or within three (3) years of termination or expiration of the contract, the Contractor shall obtain an extended discovery
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or reporting period, or a new insurance policy, providing coverage required by this contract for the term of the contract
and three (3) years following termination or expiration of the contract.

If by the terms of any insurance a mandatory deductible is required, or if the Contractor elects to increase the
mandatory deductible amount, the Contractor shall be responsible for payment of the amount of the deductible in the
event of a paid claim.

MNotwithstanding any other clause in this Contract, the State may recover up to the liability limits of the insurance
policies required herein.

1. WORKERS' COMFPENSATION INSURANCE

The Contractor shall take out and maintain during the life of this contract the statutory Workers'
Compensation and Employer's Liability Insurance for all of the contactors” employees to be engaged in work
an the project under this contract and, in case any such work is sublet, the Contractor shall require the
Subcontractor similarly to provide Worker's Compensation and Employer's Liability Insurance for all of the
Subcontractor's employees to be engaged in such work. This policy shall be written to meet the statutory
requirements for the state in which the waork is to be perfformed, including Occupational Disease. The policy
shall include a waiver of subrogation in favor of the State. The COl shall contain the mandatory COI
subrogation waiver language found hereinafter. The amounts of such insurance shall mot be less than
the limits stated hereinafter. For employees working in the State of Mebraska, the policy must be written by
an entity authorized by the State of Mebraska Department of Insurance to write Workers” Compensation and
Employer's Liability Insurance for Mebraska employees.

2. COMMERCIAL GEMERAL LIABILITY INSURAMCE AND COMMERCIAL AUTOMOBILE LIABILITY
INSURANCE
The Contractor shall take out and maintain during the life of this contract such Commercial General Liability
Insurance and Commercial Automobile Liability Insurance as shall protect Contractor and any Subcontractor
performing work covered by this confract from claims for damages for bodily injury, including death, as well
as from claims for property damage, which may arise from operations under this contract, whether such
aperation be by the Contractor or by any Subcontractor or by anyone directly or indirectly employed by either
of them, and the amounts of such insurance shall not be less tham limits stated hereinafter.

The Commercial General Liability Imsurance shall be written on an occcurrence basis, and provide
Premises/Operations, Products/Completed Operations, Independent Contractors, Personal Injury, and
Contractual Liability coverage. The policy shall include the State, and others as required by the contract
documents, as Additional Insured(s). This policy shall be primary, and any insurance or self-
insurance carried by the State shall be considered secondary and non-contributory. The CO1 shall
contain the mandatory COl liability waiver language found hereinafter. The Commercial Automobile
Liability Insuramce shall be written to cover all Cwned, Non-owned, and Hired vehicles.
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REQUIRED INSURANCE COVERAGE
COMMERCIAL GENERAL LIABILITY

General Aggregate 52,000,000
Products/Completed Operations Aggregate 52,000,000
Personal/Advertising Injury 51,000,000 per cccumence
Badily InjuryiProperty Damage 51,000,000 per cccumence
Medical Payments $10.000 any one person
Damage to Rented Premises (Fire) $300.000 each occcumence
Contractual Included

Independent Contractors Included

Abuse & Molestation Included

IF higher Nmits are required, the Umbrella/Excess Liability imits are allowed to salisfy the higher limit.
WORKER'S COMPEMSATION

Employers Liability Limits S500K 500K 5500K

Statutory Limits- All States Statutory - State of Mebraska
Voluntary Compensation Statutory

COMMERCIAL AUTOMOBILE LIABILITY

Badily InjuryiProperty Damage 51,000,000 combined single limit
Include All Owned, Hired & Mon-Owned Automaobile Included

liakility

Motor Carrer Act Endorsement Where Applicable
UMERELLA/EXCESS LIABILITY

Orver Primary Insurance | 35,000,000 per occumence
FROFESSIONAL LIABILITY

All Other Professional Liability (Ermors & Cmissions) | 51,000,000 Per Claim § Aggregate
COMMERCIAL CRIME

Crime/Employee Dishonesty Including 3rd Party 51,000,000

Fidelity

CYBER LIABILITY

Breach of Privacy. Security Breach, Denial of 55,000,000

Service, Remediation, Fines and Penalties

MANDATORY COl SUBROGATION WAIVER LANGUAGE

“Workers” Compensation policy shall imclude a waiver of subrogation in favor of the State of Mebraska.”
MANDATORY COI LIABILITY WAIVER LANGUAGE

"Commercial General Liability & Commercial Automobile Liability pelicies shall name the State of Nebraska
as an Additional Insured and the policies shall be primary and any insurance or seff-insurance carried by
the State shall be considered secondary and non-contributory as additionally insured.”

3 EVIDENCE OF COVERAGE
The Confractor shall fumish the Contract Manager, via email, with a certificate of insurance coverage
complying with the above reqguirements prior to beginning work at

State of Mebraska State Purchasing Bureau
Attn: Matthew Hansen

RFF £ G820 21

Email: matthew.hansen@nebraska.gov

1528 K Street. Suite 130
Linceln, ME 88508

These cerificates or the cover sheet shall reference the RFF number, and the certificates shall include the
name of the company, policy numbers, effective dates, dates of expiration, and amounts and types of
coverage afforded. If the State is damaged by the failure of the Confractor to maintain such insurance. then
the Contractor shall be responsible for all reasonable costs properly attributable thereio.

Reascnable notice of cancellation of any required insurance policy must be submitted to the contract
manager as listed above when issued and a mew coverage binder shall be submitted immediately to ensure
no break in coverage.
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4. DEVIATIONS
The insurance reguirements are subject to limited negotiation. Megotiation typically includes, but is not
necessarily limited to, the correct type of coverage, necessity for Workers' Compensation, and the type of
automaobile coverage camied by the Contractor.

H. ANTITRUST
Reject & Provide
Accept Reject Alternative within :
{Imitialy {Initial) RFP Response NOTES/COMMENTS:

{Initial]

The Contractor hereby assigns to the State any and all claims for owercharges as to goods andfor services provided

im connection with this contract resulting from antitrust violations which arise under antitrust laws of the United States
and the anfitrust laws of the State.

I. COMNFLICT OF INTEREST
Reject & Provide

Accept Reject Alternative within
{Imitialy {Initial) RFF Response

9 (Initial)
A

By submitting a proposal, bidder certifies that mo relationship exists bebween the bidder and any person or entity
which either is, or gives the appearance of, a conflict of interest related to this Request for Proposal or project

NOTES/COMMENTS:

Bidder further cerifies that bidder will not employ any individual known by bidder to have a conflict of interest nor
shall bidder take amy action or acquire any interest, either directly or indirectly. which will conflict in any manner or
degree with the performance of its contractual obligations hereunder or which creates an actual or appearance of
conflict of interest.

If there is am actual or perceived conflict of interest, bidder shall provide with its proposal a full disclosure of the facts
describing such actual or perceived conflict of interest and a proposed mitigation plan for consideration. The State
will then consider such disclosure and proposed mitigation plan and either approve or reject as part of the overall bid

evaluation.
J. STATE PROFPERTY
Reject & Provide
hocen | ey | emmstve v | woTesicommENTs:

{Initial]

The Contractor shall be responsible for the proper care and custody of any State-owned property which is fumished

for the Contractor's use during the performance of the contract. The Contractor shall reimburse the State for any loss
or damage of such property; nomal wear and tear is expected.
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K. SITE RULES AND REGULATIONS

Reject & Provide
Accept Reject Alternative within
{Imitial) {Initial) RFF Response

{Initial)
Ci;l A

The Contractor shall use its best efforts to ensure that its employees, agents, and Subcontractors comply with site
rules and regulations while on State premises. If the Contractor must perform on-site work outside of the daily
operational hours set forth by the State, it must make arrangements with the State to ensure access to the facility and
the equipment has been arranged. Mo additional payment will be made by the State on the basis of lack of access,
unless the State fails to provide access as agreed fo in writing between the State and the Contractor.

NOTES/COMMENTS:

L. ADVERTISING

Reject & Provide

Accept Reject Alternative within B
{Imitial) {Initial) RFF Response NOTES/COMMENTS:
{Initial)

The Contractor agrees not to refer to the contract award in adwertising in such a manner as to state or imply that the

company or its goods or services are endorsed or preferred by the State. Any publicity releases pertaining to the
project shall not be issued without prior written approval from the State.

M. NEERASKA TECHNOLOGY ACCESS STANDARDS (Nonnegotiable)

1. The State of Mebraska is committed to ensuring that all information and communication technology (ICT),
developed, leased, or cwned by the State of Nebraska, affords equivalent access to employees, program
participants amd members of the public with dizabilities, as it affords to employees. program paricipants and
members of the public who are not persons with disabilities.

2. By entering inte this Confract, Contractor understands and agrees that if the Contractor is providing a product
or service that contains ICT, as defined in subsection II.M.32 (below) and such ICT is intended to be directly
interacted with by the user or is public facing, such ICT must provide equivalent access, or be modified
during implementation to afford equivalent access, to employees, program parficipants, and members of the
public who hawe and who do not have disabilities. The Contractor may comply with this section by complying
with Section 508 of the Rehabilitation Act of 1873, as amended, and its implementing standards adopted
and promulgated by the U.5. Access Board.

3. ICT means information technology and other eguipment, systems, technologies, or processes, for which the
principal function is the creation, manipulation, storage, display, receipt, or fransmission of electronic data
and information, as well as any associated content. Contractor hereby agrees ICT includes computers and
peripheral equipment, information kiosks and tramsaction machines, telecommunications equipment,
customer premises equipment, mulifunction office machines, software, applications, web sites, videos, and
electronic documents. For the purposes of these assuramces, ICT does not include ICT that is used
exclusively by a contractor.
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N. DISASTER RECOVERY/BACK UF PLAN

Reject & Provide

Accept Reject Alternative within B
{Imitial} {Initial) RFF Response NOTES/COMMENTS-
{Initial)

The Contractor shall have a disaster recovery and back-up plan, of which a copy should be provided upon request to

the State, which includes, but is not imited to equipment, personnel, facilities, and transportation, in order to continue
delivery of goods and services as specified under the specifications in the contract in the event of a disaster.

0. DRUG POLICY
Reject & Provide
Accept Reject Alternative within B
{Imitial) {Initial) RFP Response e

{Initial)

Contractor certifies it maintains a drug free workplace environment to ensure worker safety and workplace integrity.
Contractor agrees to provide a copy of its drug free workplace policy at any time wupon reguest by the State.

F. WARRANTY
Reject & Provide
Accept Reject Alternative within B
{Imitial) {Initial) RFF Response NOTES/COMMENTS-

{Initial)

O/

Despite any clause to the confrary, the Contractor represents and warrants that its services hereunder shall be
performed by competent personnel and shall be of professional quality consistent with generally accepted industry
standards for the performance of such services and shall comply in all respecis with the reguirements of this
Agreement. For any breach of this warranty, the Contractor shall, for a period of ninety (80) days from performance
of the service, perform the services again, at no cost to the State, or if Contractor is unable to perform the services
as warranted, Contractor shall reimburse the State all fees paid to Contractor for the unsatisfactory services. The
rights and remedies of the parties under this warranty are in addition to any other rights and remedies of the parties
provided by law or eguity, including, without limitation actual damages, and, as applicable and awarded under the
lawr, to & prevailing party, reasonable attomeys’ fees and costs.

Q. TIME 15 OF THE ESSENCE
Time is of the essence with respect to Contractor's perfformance and deliverables pursuant to this Contract.
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IV. PAYMENT

A FROHIBITION AGAINST ADVANCE PAYMENT (Nonnegotiable)
Pursuant to Meb. Rev. Stat § 81-2403, "[n]o goods or sernvices shall be deemed to be received by an agency until all
such goods or services are completely delivered and finally accepted by the agency.”

B. TAXES (Nonnegotiable)
The State is not reqguired to pay taxes and assumes no such liability as a result of this Request for Proposal. The
Contractor may request a copy of the Mebraska Department of Revenue, Nebraska Resale or Exempt Sale Certificate
for Sales Tax Exemption, Form 13 for their records. Any property tax payable on the Contracior's egquipment which
may be installed in a state-owned facility is the responsibility of the Contractor.

c. INVOICES
Reject & Provide
Accept Reject Alternative within :
{Imitial) {Initial] RFF Response ARl L TR

{Initial)

%l A/
Invoices for payments must be submitted by the Coniractor io the agency requesting the services with sufficient detail
to support payment. Invoices should be submitted monthly to SOS Finance at S0S. Financef@nebraska.gov. Invoices
will not be paid until the related deliverable item has been received and accepted by the State. The terms and
conditions included in the Coniractor's invoice shall be deemed to be solely for the convenience of the parties. No
terms or conditions of any such invoice shall be binding upon the State, and mo action by the State, including without
limitation the payment of any such invoice in whole or in part, shall be construed as binding or estopping the State
with respect to any such termn or condition, unless the invoice term or condition has been previously agreed to by the

State as an amendment to the contract. The 5tate shall have forty-five (45) calendar days to pay after a valid
and accurate invoice is received by the State.

D INSPECTION AND APPROVAL
Reject & Provide
Accept Reject Alternative within :
{Imitial) {Initial) RFF Response NOTES/ICOMMENTS:
{Initial)

Final inspection and approval of all work required under the contract shall be performed by the designated State
cfficials.

The State andfor its authorized representatives shall have the right to enter any premises where the Contractor or
Subcontractor duties under the contract are being performed, and to inspect, monitor or otherwise evaluate the work
being performed. All inspections and evaluations shall be at reasonable times and in a manner that will not
unreascnably delay work.

E. PAYMENT (Monnegotiable)
FPayment will be made by the responsible agency in compliance with the State of Mebraska Prompt Payment Act [See
Meb. Rev. Stat. § 81-2403). The State may require the Contractor io accept payment by electronic means such as
ACH depaosit. In no event shall the State be responsible or liable to pay for any goods and services provided by the
Contractor prior to the Effective Date of the contract, and the Contractor hereby waives any claim or cause of action
for any such services.

F. LATE PAYMENT (Monnegotiable)
The Contractor may charge the responsible agency interest for late payment in compliance with the State of Nebraska
Prompt Fayment Act (See Meb. Rev. Stat §§ 81-2401 through B1-2408).
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G. SUBJECT TO FUNDING ! FUNDING OUT CLAUSE FOR LOSS OF APPROPRIATIONS (Nonnegotiable)

The State’s obligation to pay amounts due on the Contract for fiscal years following the current fiscal year is contingent
upon legislative appropriation of fumds. Should said funds not be appropriated, the State may terminate the coniract
with respect to those payments for the fiscal yean(s) for which such funds are not appropriated. The State will give
the Contractor writtem notice thirty (30) calendar days prior to the effective date of termination. All cbligations of the
State o make payments after the termination date will cease. The Contractor shall be entitled to receive just and
equitable compensation for any authorized work which has been satisfactorily completed as of the termination date.
In no event shall the Confractor be paid for a loss of anticipated profit.

H. RIGHT TO AUDIT (First Paragraph is Nonnegotiable)

The State shall have the rnght to audit the Contractor's performance of this contract upon a thirty (30) days” written
notice. Contractor shall utilize generally accepted accounting principles, and shall maintain the accounting records,
and other records and information relevant to the contract (Information) to enable the State to audit the contract. (Meb.
Rew. Stat. § 84-304 et seq.) The State may audit, and the Contractor shall maintain, the Informatiom during the term
of the contract and for a period of five (5) years after the completion of this contract or until all issues or litigation are
resolved, whichever is later. The Contractor shall make the Information available to the State at Contractor's place of
business or a location acceptable to both Parties during mormal business hours. If this is not practical or the Contractor
so elects, the Contractor may provide electronic or paper copies of the Information. The State reserves the right to
examine, make copies of, and take notes on any Information relevant to this contract, regardless of the form or the
Information, how it is siored, or who possesses the Information. Under no circumstance will the Contractor be required
to create or maintain documents not kept in the ordinary course of Coniractor's business operations, nor will
Contractor be required to disclose any information, including but mot mited fo product cost data, which is confidential
or proprietary to Contractor.

Reject & Provide

Accept Reject Alternative within :
{Imitial) {Initial) RFF Response NOTES/COMMENTS-
{Initial)

Ci;l A/
The Parties shall pay their own costs of the audit unless the audit finds a previously undisclosed overpayment by the
State. If a previously undisclosed overpayment exceeds one-half of one percent (5% of the total contract billings, or
if fraud, material misrepresentations, or non-performance is discovered on the part of the Contractor, the Contractor
shall reimburse the State for the total costs of the audit. Overpayments and audit costs owed to the State shall be

paid within ninety (20) days of written notice of the claim. The Confractor agrees to comect any material weaknesses
or condition found as a result of the audit.
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Form A

Bidder Proposal Point of Contact
Request for Proposal Number 6820 Z1

Form A should be completed and submitted with each response to this Request for Proposal. This is intended to provide the
State with information on the bidder's mame and address, and the specific person(s) who are responsible for preparation of
the bidder’s response.

Preparation of Response Contact Information

Bidder Mama: Learfield Interaction

Bidder Address: 505 Hobbs Road, Jefferson City, MO 65109

Contact Person & Title: John Baker, Senior Vice-President and General Manager
E-miail Address: john.baker@learfield.com

Telephone Number (Office): (5?3} LEE1257

Telephome Mumber (Cellular): (5?3} 6801267

Fax Mumber:

Each bidder should also designate a specific contact person who will be responsible for responding to the State if any
clarifications of the bidder's response should become necessary. This will also be the person who the State contacts to set up
a presentation/demonstration, if required.

Communication with the State Contact Information

Bidder Mame: Learfield Interaction

Bidder Address: 2700 Grand Avenue, Suite 103, Des Moines, |A 50309
Contact Person & Title: Jean Meuberger, Strategic Marketing Executive - Nebraska
E-mail Address: jean.neuberger@learfield. com

Telephone Mumber (Office): (51 5]- J22-5223

Telephone Number (Cellular): (4?9} £30-0353

Fax Mumber:
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REQUEST FOR PROPOSAL FOR CONTRACTUAL SERVICES FORM

BIDDER MUST COMPLETE THE FOLLOWING

By signing this Request for Proposal for Contractual Services form, the bidder guarantees compliance
with the procedures stated in this Request for Proposal and agrees to the terms and conditions unless
otherwise indicated in writing, certifies that Contractor maintains a drug free workplace, and certifies
that bidder is not owned by the Chinese Communist Party.

Per Nebraska's Transparency in Government Procurement Act, Neb. Rev Stat § 73-602 DAS is required fo
collect statistical information regarding the number of contracts awarded to Mebraska Contractors. This
information is for statistical purposes only and will not be considered for contract award purposes.

X MEBRASKA CONTRACTOR AFFIDAVIT: Bidder hereby attests that bidder is a Nebraska Contractor.
“Mebraska Confractor” shall mean any bidder who has maintained a bona fide place of business and at least
one employee within this state for at least the six (6) months immediately preceding the posting date of this
Solicitation.

| hereby certify that | am a Resident disabled veteran or business located in a designated enterpnise
zone in accordance with Neb. Rev. Stat. § 73-107 and wish to have preference, if applicable, considerad in
the award of this contract.

| hereby certify that | am a blind person licensed by the Commission for the Blind & Visually Impaired
in accordance with Meb. Rev. Stat. § 71-8611 and wish fo have preference considered in the award of this
contract.

FORM MUST BE SIGNED MANUALLY IN INK OR. BY DOCUSIGN

BIDDER: Learfield Interaction

COMPLETE ADDRESS: 505 Hobbs Road, Jefferson City, MO 65109

TELEPHONE NUMBER: (573) 556-1257

FAX NUMBER:

DATE: 9/26/2023

SIGNATURE: Clecne NerdBergen

Q{EP\IIEER';JAME & TITLE OF Jean Neyuberger, Strategic T‘.-'Iarketing Executive - Mebraska
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682071 Cost Proposal

Bidder Mame: Learfield Interaction

Bidder mws] o coel proposal table. Costs provided mosl be iixed for the duration of the confract, excapt a%
atheErss proposal Ebles. Bidder must prayide the unit cost and the recommaended quantity of asch iem;
Moesrser actual quantities will be determined based upan the recommandations conlained in the Strategic Markating Plan. The tatal
price shall refect all faes necessany 1o pedorm the services in their entirety, such as bt not limiled 1o, Bbar, faees, eguipment, rave
and copies. Inveices shauld be submitted monthly during the berm of the contract

* The "Quantity Recomimended” and “Recommended Meda Buys” amounts will not be considered when svaluating cast. Quantity
Raecammended shauld also be pravided as par of the Proposed Devalopment Approach n Attachment A,

MEDIA PLANMING
Total Fized Cost
{Initial Term)
1. Strategic Planning & Market Research - 0
Developrent of Strategic Marketing Flan
2. [resign of Public Awsreness Campaignand | 30
Eranding
3. Orher [Please Specify) P
MEDIA PRODUCTION
1. Production of Education Materials for Unit Cost Quantity Recommendad*
County Officials, Poll Workers, and State {Initial Term)
Agencies
a. Wideo Production (10-15 minutes of 30
video content)
b.  Print Medis 30
c.  Cther (Flease Specify) =3
2. Media Production of Public Awareness Unit Cost Guantity Recommended®
Campsaign (Provide indiides| cost for 2ach {Initial Term)
it=m}
a. Video/Television Production (13-20 70
seconds of video conient)
b. Audio Media Production (15-30 seconds | 0
of audio content)
2. Print Madia Production — Print 30
Advertisement
d. Pnnt Media Production — Direct Mail 30
2. Duidoor or Out of Home Media 30
Production
f.  [Chigitsl Medis and Social Medis 30
Production
g. Other [Please Specify) =3
3. Branding Toolkit {See RFF Section V.E2.J) | 30
MEDIA BUY S
1. Recommended Media Buys® {Eudget for $ 251,000
Initial Term) {372,000 audiz, 546,000 digial and 5133,000 direct mail)
Page 1 of 3

LEARFIELD



682071 Cost Proposal

Bidder Mame; Learfield Interaction

Sidder must complete the folliwing cost proposal table, Costs provided must be fixed for the duration of the renewal periad of the
contract These services are not guaranteesd and would be uzed on an as nesded basis
Ongoing Media Optional Optional Optional Optional
Production Renewal 1 Renewal 2 Renewal 3 Renewal 4
{Unit Cost) {Unit Cost) {Unit Cost) {Unit Cost)
WideaoTelevision T 0 T 0 T 0 30

Production {15-30

seconds of video content)
Video Praduction [10-15 30 30 ] 30
minutes of video contsnt)

Audio Media Production 30 30 30 0

{15-30 seconds of sudio

content)

Frint Media Production — 30 30 30 0

Frint Advertisernent

Print Media Production — 0 0 0 0

Direct Mail

Owtdoor or Cut of Home 0 0 0 0

Media Producton

Digital Media and Sacial 0 0 0 0

Media Production

Cther (Fleaze Specify) 0 30 0 ¥ 0
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682071 Cost Proposal

Bidder Mame: Learfield Interaction

idder must complate the follkwing cost proposal table, This cost proposal table incledes hourly rates for serdces ragquestec the
ffil] 1 lage the | o 1 1 T 1 tak | 1 tes; ted b
Secretary of 5 < Office outside aof the Initial Term af the contract. Howly rates provided will b fied for the duration af the contract
These services are not guaranteed and wauld be used on an as needed basis

Hourly Rates
Services Optional Optional Optional Optional
Renewal 1 Renewal 2 Renewal I Renewal 4
Copywriting 30 30 20 30
Creative Services B0 B0 30 30
Graphic Design 30 30 20 20
ustration F0 F0 70 70
Audio Editing 30 30 70 F0
Consulting 30 30 30 30
‘ideo Sill 70 70 70 70
Fhotography
Strategic Planning 30 30 20 30
Video Motion 30 30 0 Ia
Graphics
‘“Wideo Editing & 30 }0 70 70
Scoring
‘“fideo Shooting 30 }0 70 70
Crher (Flease T 0 T 0 30 T0
specify)
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